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Sanicap 


If you use glass jars for any 
of your pack you should use 
the Sanicap---the only strict- 
ly sanitary jar cap--- proof 
against the action of fruit 
acids. 


Insist that your glass jars 
be fitted with Sanicap. 


Every canner who has used Sanitary 
Enameled Cans knows what Sanicap 
will do. 


Samples and prices on application. 


American Can Company 
New York Chicago 
Local offices in all large cities 


San Francisco 
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Tomatoes can now handled con- 
finuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


to parties who can vouch for the demonstrations made at their 
factories, namely: 
GREENABAUM BROS , Seaford, Del. 


J. T. POLK CO., Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery Company, 


DANIEL G. TRENCH co, Wabash Avenue, 
General Agents. Chicago, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


A Present Day Necessity 
Reduces Operating Expenses 
Always Ready 


TWO MODELS | 
Standard Tips Nos. 2, 2’ and 3 
Universal Tips from Flats to No. 3 


With our new Peerless Self-Fluxing Sol- 
der not one unsatisfactory report 
during season of 1909 


inven | 


- 


All Parts Interchangeable. Fully Guaranteed 


1910 Model. New departure. 18 Steels. Steels can be attached or detached while in 
operation. Electric or shaft drive. Caps all cans, %4-lb. to gallons. Adjusted to any size 
can in 10 minutes. Large capacity at low speed. Fewer leaks. Complete with Auto-Tipper 


CHICAGO SOLDER CO. 


218 N. Union St., CHICAGO, ILL. 


SEE NEXT PAGE 


WRITE FOR PRICES 
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THE TRADE 


CHICAGO SOLDER 


MANUFACTURERS OF 


TIPPING SOLDER 


TRIANGULAR BAR 
SOLID WIRE 


SOLDERING FLUX 


FOR MACHINE AND HAND CAPPING 


SPECIALLY ADAPTED FOR 


CANNERS’ NEEDS 


ANY GRADE Prices Reasonable 


WAUN SS 


=> 


=> . 


Solid Wire Solder Self-Fluxing Solder 


218 N. Union St. - - CHICAGO 


SEE PREVIOUS PAGE 


WRITE FOR PRICES 


WARRANTED HALF AND HALF 
> SS 


FOR 


Packer’s Cans 


POPE 


‘Clean Bright’ 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


CHICAGO OFFICES: 204 DEARBORN ST. 


NEVERSLIP 


DOES IT 
? APPEAL TO YOU? 


A REAL 
‘ GUARANTEED 


DO 
Use 
NEVERSLIP 
AT 
Wire 
Solder 
For 
Capping, 
Tipping, 
Side Seaming, 
— =. M. LANG | 
7 STATE ST NEW YORK CITY. — 


_NEVERSLIP SOLDER AWARD. 
It is a great saving to the Consumer. 


The economy consists in the automatic production which reduces the price 
and insures absolute uniformity and niathematica -orrectness of amount. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
-Morral Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Electric 
eaner, 
Process Clock. Fire Pots, 
Capping Steels, 
Soldering Coppers, 


SEND FOR FULL LINE 
OF CIRCULARS 


Universal 
Contin- 


uous 


Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamiiron, Ont., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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King Tomato Filler. 
‘ 
Pea and Bean Fitter. 
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ANNOONCEMENT 


My Non-Wiped Can, which I have been advertis- 


ing in this space, has met with such success that our 
capacity is entirely taken up for this season; therefore 
I can book no further new business for this years de- 
livery. 

Most assuredly the Non-Wiped Can is a success. 
Be sure to write me early next season about your 


can requirements. 


WALTER J. PHELPS 


MANUFACTURER OF 


Oyster, Fruitand Vegetable Cans 


SINCE 1890 


FOOT OF LAWRENCE STREET 


BALTIMORE, - 


MARYLAND 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


Baltimore, Md. 


$69,000.00 


SAVED TO THE CANNING INDUSTRY AND 
DIVIDED AMONG THE SUBSCRIBERS AT 


CANNERS EXCHANGE 


Write for Information 


FIRE INSURANCE AT CANNERS EXCHANGE 


LANSING B, WARNER, Attorney and Manager 
5 Wabash Avenue 
CHICAGO 


ADVISORY COMMITTEE 


FRANK A. VAN CAMP, Chairman CHAS. S. CRARY, Treasurer ra 
Indianapolis, Ind. Hoopeston, Il. 


GEORGE G. BAILEY WM. R. ROACH 
Rome, N. Y. Hart, Mich. 


L. A. SEARS, Chillicothe, Ohio 


Officially Endorsed by the National Ganners’ Association 


Manufacturers ef the Strictly High Grade Nickel-Stee! 
“‘MARYLAND”’ AUTOMOBILE. 


The Sinclair-Scott Co., 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


The Present Prices 
on Standard Packers’ Cans are 


Lower Than Ever Before 


and HIGHER prices may be expected 

at any time. Packers should take ad- 

vantage of these low prices and have 

shipped during May and June a large 

part of their requirements for use this: 


year. 


We are prepared to make prompt 
shipment with cheap freight rates to 


all points South and West. 


Virginia Can Co. 


Buchanan, Virginia 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. | 
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STANDARD OIL 


DEODORIZED GASOLINE te usc wy 95 por cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and Is fer 
sale everywhere by Tank Wagon, In Barrels or iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 
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CANS FOR ALL PURPOSES 


Our line is constantly becoming 
more varied; many styles we could 
not manufacture yesterday we can 
make today. 


Our Principal Line is 


PACKERS CANS 


We operate the entire year, how- 
ever, on the largest general line 
of Tin Cans of any Independent 
Company, and we solicit inquiries 
from all users. 


Niodern 


LITHOGRAPHING 


Equipment 


SOUTHERN CAN 


BALTIMORE 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


There has been some little activity in the canned goods 
market this past week, but not a great deal. There are always 
some few orders for various sized lots of goods passing through 
the brokers’ hands, so that a few goods are always on the move. 
But in the main the market is dull, dull on all lines, with hardly 
anything like an exception. Nor is this dullness confined to the 
Baltimore market. The condition is general throughout the 
country, New York and Chicago reporting the same conditions. 

Some students of the canned goods world say there is some- 
thing wrong with things when the jobbers fail to buy better 
than they do now, but what that something is they are not 
prepared to say. There is a large army of canned goods packers 
who will agree with this statement, that there is something 
wrong, but not one to point out the trouble or prescribe the 
remedy. 

We are of the opinion that the jobbers are having their 
share of this dullness, that trade is more than rather slow with 
them, despite the good front they put on, and that it is this 
slowness of trade, and the still greater tardiness of collections 
that make them stay out of the market. Complaints are very 
general among the jobbers of small orders, and lots of excuses 
instead of checks, two things that are certainly not conducive to 
increased buying. 

Dame rumor is about again with 6oc. standard tomatoes, 
and the single offer of some holder who has lost heart in his 
stock is made to look like an army of canners eager to dispose 
of their goods at any price. But investigation fails to disclose 
any such condition, except as we say, in rare instances where 
the holder is weary of waiting for higher prices, and some 
glimpse of profit. And even then the goods offered at 6oc. are 
not standards, but seconds, for the market on No. 3 tomatoes 
full standards is not under 62%4c. and many holders are un- 
willing to part with their good for less than 67% so that the 
average of the market is 65c. 


There may be some parties who can point out instances 
where canners have sold their good standards at 60c. and so 
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wish to discredit our statement. And we would not be surprised 
if it were so. There are tomatoe canners holding stocks of good 
tomatoes who never keep themselves posted, except when 
approached by the buyer or broker and then they take all that 
is said as the gospel truth. * These packers do not conduct their 
business in business like ways; they appear, as someone said 
this week, to be complete within themselves needing no ea- 
lightenment, so that when they are taken advantage of there is 
nothing to wonder at. That isthe great trouble with the canned 
goods business: there are so many canners who will not take the 
trouble to post themselves on conditions; and still others who do 
make an effort to keep abreast of the times, but they go over to 
the buyers to secure their information, discarding all else. 

There is very little activity in corn, though any slight re- 
duction in prices quickly uncovers a taker; but holders of this 
staple know its real value and are standing firm for full prices. 
Harford Co. No. 2 is quoted at 7734c.; Evergreen standard at 
8o0c.; with shoepeg standard at the same price; extra shoepeg is 
quoted at 85c.; with fancy shoepeg at 8744 up togoc. Maine 
style standard is quoted at 75c., with extra at 80c., and fancy 
at 85c. 

Future corn is being badly neglected at this writing, with 
few if any orders changing hands. The market opened with 
the beginning of the year at 80c., and has steadily dropped until 
today it is quoted at 65c. And as might beexpected there were 
more and heavy orders placed at the higher figures than now at 
the lowest. We have been told by several canners that they are 
sold up on futures, a condition existing with the majority of the 
best corn canners. Corn canners will do well to pin one reminder 
in aconspicuous place in their office and factory, and that is 
that future corn will be most carefully scrutenized by the buyers 
this year ard will have to come up to sample, and then some. 

Peas are being unloaded in preparation for the rapidly ap- 
proaching season, but the goods now going onto the market are 
of the cheaper varieties, the finer grades having been disposed 
of before this. As a consequence there is a little weakness ap- 
parent in this line, but there is some movement, and that is 
more than can be said of some other lines. 

The weather during the past week has not been at all bene- 
ficial to growing crops, and reports have reached us of nipped 
tomato plants, and some damage done by the frost. But it is 
early enough to report alJ such damage, and still allow the sea- 
son to be abead of time. In the West the weather has been 
cold and disagreeable, and throughout the East it has been 
rainy andcold. This rain has interfered with planting opera- 
tions, but here, too, there is time enough, as yet, and good wea- 
ther during the next fortnight will see wonders done toward 
starting crops for the canneries. 


In the West peas have been slow to start, but here in the 
East the crop is coming on nicely and will be ready earlier than 
usual if nothing untoward happens between now and the usual 
canning time. 


Small fruits will possibly not be quite as heavy as first ex- 
pected, but there should be a fairly good crop of fine fruit. 
Strawberries are coming into this market very freely, and are of 
fine quality. They have not as yet reached a point where the 
canners can afford to handle them, but the next week or so will 
possibly witness this. 

In cans and canners’ metals there is nothing new to report, 
and no changes to record. This market, together with all other 
markets on canned goods, may be found on their regular pages. 


Waterloo Preserving Co. Going Out of Business. 


The Geneva Preserving Co., of Geneva, N. Y., has recently 
purchased the plant and business of the Waterloo Preserving 
Co., at Waterloo, N. Y., and will operate the same in connec- 
tion with the home factory, the Waterloo Preserving Co. retir- 
ing from the business. 

The Waterloo Company began doing business in the spring 
of 1906, with a paid up capital of $28,000, and packed quite a 
full line of vegetables and fruits. 

It was what is known as a promoted factory, having been 
conceived and launched by one of the numerous canning factory 
promoters who raised sufficient money by sale of the company’s 
stock to pay for plant and machinery, and (as is usual in such 
cases, ) left the would-be canners with inexperience and no work- 
ing capital. 

The first year’s pack of the new company amounted to 
$75,000, and having started with practically no working capi- 
tal, at the end of the first four months the company awoke to 
the fact that it was actually paying interest on loans amounting 
to $45,000. Having no established market for their goods, sales 
were necessarily slow, and when the pack of 1907 was begun, 
more than half of the previous year’s canned product was on 
hand still unsold, the promoter, who also posed as a canned 
goods broker, and had agreed to market the product of the 
plant, having failed to make good. In October of their second 
year the panic came, and the Company was never able to recover 
from it’s effects. 


The Company’s obligations were contact to the local banks, 
and were secured, so that no one loses any money excepting 
stockholders of the Preserving Co., which condition is very 
gratifying to the retiring management. 

Transfer was made to the Geneva Company by private sale 
without going into court, and this arrangement was also 
gratifying. 

The Waterloo Preserving Company’s plant was generally 
known as one of the very best promoted canning plants in the 
country. It is a well built two line plant—ideally located in a 
fine fruit and vegetable country, and if the business had been 
properly started, by experienced canners, it would undoubtedly 
have enjoyed a great success. 


JOHN G. MAIER’S SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL COLORS, 
FOR BRIGHT AND RUSTY CANS. :: : 


BALTIMORE, MD. 


CORN ANS 
TOMATO 


MACHINERY 


AYARS CAPPERS NEW AND SECOND HAND MACHINERY 
Agents for the celebrated Smiley Tomato peeling knife and the Perfect Can Stamping Machine 


A. K. ROB | NS & io.. 724-26 E. Pratt St. Baltimore, Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE TRADE. 


447 W. FOURTEENTH STREET 


THE QUERY: 


How to increase the consumption 


of Canned Goods? 


THE ANSWER: 
QOUALITY. 


The First Requisite: THE RIGHT RECEPTACLE. 
The Right Receptacle: THE SANITARY CAN. 
THE ORIGINATORS: Sanitary Can Company. 
THE PRESENT MAKERS: Sanitary Can Company. 
THE FUTURE MAKERS: Sanitary Can Company. 


Factories: 
General Office: Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


NEW YORK CITY Sanitary Can Company, Ltd. 
Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


LON PLP LPL PLL LION 

NEw York, May 11.—With the weather all twisted up, 
winter lingering long where spring ought to be, and little fair 
weather in some sections to afford growers of various crops 
opportunity to plant, the situation in canned goods is becoming 
decidedly mixed, and he would be a rash man indeed who would 
presume to undertake to tell the story of the future as written 
in the signs which seem to control now. But even though it is 
true that the weather has been unfavorable, and planting has 
seemed a long way off, nearly all buyers have refused to place 
considerable orders, and trade for the week has been dull. 
That is just the word that expresses it. Dul] has been the real 
situation in the market, and as this is written the business out- 
look is not promising. There seems to be some difficulty which 
is exerting more or less influence upon the canned goods trade. 
If, however, as has been said, high prices are the cause, the mar- 
ket for canned goods need not be seriously affected. Surely one 
could scarcely want them cheaper. Assuredly some other influ- 
ence must be working its sinister course, preventing buyers 
from taking hold as freely as they might, and otherwise making 
trade unsatisfactory, and in numerous instances unprofitable. 
A little life would be a very desirable feature, but when it is 
coming is a question which cannot be answered without some 
trouble, and few are in position to determine what the answer 
is anyhow. 

Tomatoes.—The market has not changed materially since 
last reports. Sales have been very iight all the week, only here 
and there a buyer taking hold and purchasing any considerable 
quantities. It is possible to buy full standard Maryland 3s at 
6oc., though no open quotation at that figure is announced. 
Most holders want more, but where a dealer has determined to 
dispose of what he has on hand there is no reason why he 
shouldn’t do as he chooses with hisown. It keeps the market 


unsettled, it is true, but how can the more conservative members 
of the trade overcome the difficulty ? The man or firm who can 
answer that question satisfactorily will be well worth cultivat- 
ing. Planting in the more northerly regions has scarcely been 
considered yet. The spring has been cold, but most growing 
things are from one to two weeks ahead of the ordinary spring 
schedule, and there is every reason to think they will keep 
ahead. So far as reports have gone no serious frost has over- 
taken the growing vegetation in New Jersey, and fruits and 
vegetables are alike doing nicely. Most holders about New 
York are firm in their views on tomatoes, believing that ad- 
vances must surely come, but that doesn’t hinder the fact that 
here and there one will sell at a reduction which seems to de- 
moralize the entire market. Buyers are conservative and take 
only the quantities required for daily distribution. So far the 
promised increase in movement and advance in price have not 
come. 

Corn.—No new feature has developed within the week. If 
anything is duller than spot corn it is future corn. It could 
not be learned that a single sale of future corn was made during 
the week. It seems probable that corn has pretty nearly 
reached its highest level, and expert observers are expecting a 
break in prices within a short time. It is probable that the 
conditions which control at planting or a little after will exert a 
strong influence upon the market, and perhaps will virtually 
control prices at that time. Nearly all holders have only small 
lots, and these are retained with a tenacity which indicates that 
the future has nothing of promise in that direction, at least. 
Planting has not begun for canning corn, though some for early 
markets has been planted in the northerly sections, and what 
has peeped through the ground is looking finely, notwithstand- 
ing the poor weather. Buyers act so conservatively that many 
holders are discouraged, and it would not be surprising to see 
prices go down within a week or two. 

Peas.—No new features developed during the week though 
occasional sales were reported at fair prices. Packers have sold 
up to the limit and are refusing to consider any further future 
orders. Spot goods are considered sufficient to last the trade 
through to the next season’sdelivery. The market price remains 


GROWERS OF 


GREEN BAY, WIS. 
EAST JORDAN, MICH. 


NOTE: 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 
MAIN 
OFFICE 


TOMATO GROWERS: Try our Chalk’s Early Jewel and New Stone tomato seed— 
grown by us from carefully selected tomatoes in the Northern climate. 


FOR CANNERS 


{ MILFORD, CONN. 


W. E. ROBINSON & CO. 


Canned Goods Commission Merchants 


BEL AIR, MD. 


Liberal advancements made on 
consignments. 

Lowest prices for best makes of 
Cans and for Canners’ Supplies. 
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SPECIAL - AND - MACHINE 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH CO., Detroif, Mich, 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 


‘‘EFureka’’ Works, 
Silver Creek, - x 


Zastrow’s 
Oyster Steam Box. 


Improved Square Oyster Steam Box, 


THESE Boxes are made square, so that when the square cars filled with 
oysters are run into them, they fill the Box as full as practical, thereby 
leaving very little unused space for the live steam to fill up. They are 
made of % inch plate steel, riveted together with 5g inch rivets, all seams 
and joints are fitted and caulked carefully, the frames are filled with pack- 


‘ing and fitted with two swinging doors, the tracks are securely fastened to 


the heavy angles forming the corners of the Box. Every Box i; furnished 
with steam pipes fitted to Box, safety-valve, steam gauge and all valves 
necessary. They are generally made 25 feet long, 30 inches wide by 31 inches 
high inside, to hold three 8 ft. cars easily, but are made to any desired length. 


GEO. W. ZASTROW, 


Mechanical Engineer, 


1404-1410 THAMES ST., BALTIMORE, MD. 


What Some Users eae 


“We run for weeks and did not lose a can.” 
“No need for poor cans unless you want them.” 


“We have the seamer running fine, have not lost a can in two 


weeks.” 
“We run hundreds of cases and not a can lost.” 
The can stands still. No slop, no waste. 


This machine is designed for sealing open top cans after being 


filled. 


The operator places the filled can, with the cover in position, 


on the conveyor on the left as shown. 


THE CAN 
STANDS STILL 


The can is taken under a — \_ - 
header, where the cover is pressed into position and fastened there; > 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 


These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. 


by us. 
We are the sole owners of this patent. 


All persons are warned against infringing this patent by mak- 
ing or using meaid cans with lock and lap side seam. 


Why Not Use Them ? 


The Improved Lock and Lap Side Seam for Open To 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


Patents Pending 


“STEWARD”’ DOUBLE SEAMER, No. 6 
With Automatic Feed For Round Cans 


Double 


MANUFACTURED BY 


L.8 J. A. STEWARD 
Rutland, Vt. - U.S. A. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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the same, but it is understood that some shading might be done 
on some grades of spot stock. 

Asparagus.—The situation is unchanged. Most patkers 
are reported about sold up to the limit of their capacity, and, 
indeed, sales seem to be light in all departments, based upon the 
limited requirements due to the heavy influx of green stock. It 
may be pointed out, however, that the fresh stock is held high 
and an enterprising dealer in canned goods might doa profitable 
business underselling the fresh stock in the market. The 
Eastern packers are not yet at work, though Eastern asparagus 
has appeared in the markets. 

Fruits.—Not until the extent of the damage to the fruit 
crop is definitely known will it be possible to determine with 
accuracy what may be expected in canned apples and peaches. 
Many are of the opinion that apples have been seriously damaged 
and some packers have withdrawn from the markets, preferring 
to await further developments before undertaking to sell their 
goods, either spot or future. This would seem to show that 
many packers, at least, are quite satisfied that some damage has 
been done, but it is difficult to secure anything approaching an 
estimate. And when it comes to peaches most growers who 
have expressed an opinion seem to think that possibly the freeze 
has done the crop good. Not until after the June drop will it 
be possible to say whether any material injury has been done or 
not. Meanwhile sales of spot goods are relatively light and 
prices are firmly maintained on all best grades. Under grade 
stock can be bought at virtually one’s own price. 

Salmon.—The market has not changed. Movement is re- 
stricted by the scarcity of supplies of most varieties and buyers 
in numerous instances are compelled to content themselves with 
only barely sufficient to satisfy their most pressing requirements. 
Red Alaska can still be bought at $1.50 though it is impossible 
to say how long this price will be retained. The other varieties 
are likewise made firm by the demand which must rely upon 
relatively small holdings to satisfy it. 

HvupDson. 


Push Hardest When Trade is Dullest. 


It is one of the laws of nature that the greater the load the 
greater must be the effort expended to move it. It is one of the 
laws of merchandising that the duller the season the greater 
must be the effort to get trade. 


Lessen the effort and the load will not move—the trade will 
not come. 

Increase the effort and the faster will the load move—the 
faster will the trade come. 

This is an unalterable law—the law of cause and effect. 

And there can be no escape from it—without punishment. 

You will punish your,business—you will penalize yourself— 
if you fail to push hardest when trade is dullest. 

Just because there is a tendancy to let down on ‘‘the other 
fellow’s’’ part, is all the more reason why you should drive 
ahead—and gain a further lead.— BUTLER BROTHERS. 


A certain Canner wants to buy just what you have 
too much of. A glance at the ‘‘For Sale’ page will give you 
the answer to the puzzle—read it carefully. 


CHICAGO MARKET. 


Special Correspondence to ‘‘The Trade’’ 


CHICAGO, May 11, IgIo. 

Weather Still Cold.—Since April 18, we have not had a 
warm day in this locality, we have had one or two days when 
the sun shone, but none which could be called growing weather, 
and with one or two exceptions the days have been, at some- 
time during the twenty-four hours, at or below freezing point. 
The amount of damage to the small fruits has been important 
all throughout the West as heretofore recited in this column, 
and more so than many of the growers at present realize, though 
some claim that the damage has been exaggerated. 

Canned Tomatoes.—The advance of 2%4c. per dozen on 
spot stock of standard 3s, which placed them at 7oc. f.o.b. 
warehouse Chicago, has been lost, and good standard tomatoes 
are freely offered now, by the commission brokers who hold the 
goods for the account of the packers, at 6734c. per dozen. 

The movement is said to be rather restricted, although 
some sales were made during the week, and the reduced price 
has excited some interest. 

The reported important damage to the tomato plants is fic- 
ticious, a few plants in hot beds may have been frosted, but 
that fact has no bearing whatever upon the packing of toma- 
toes, the seed for which could still be planted with assurances of 
a crop for canning purposes. 

Some important future contracts for hand packed fairly 
whole red ripe tomatoes have been made recently by Indiana 
and Ohio packers with Chicago jobbers, so I understand, on the 
basis of 90c. Chicago. These goods are packed in sanitary cans, 
filled by hand, and are as good quality, if the contract is com- 
plied with, as anybody would want in a canned tomato, Of 
course, some fancy grades selected with great care for uniform 
ripeness and perfection would be worth more money, but for 
the average of fancy tomatoes the quality I refer to is what is 
generally used throughout tke country to be retailed at 15c. per 
can. The jobbers put them under their own labels, making the 
cost about 92%c., and sell them to the retailers at anywhere 
from $1.10 to $1.15, according to the brand, for future delivery. 

Canned Peas.—In conversing with a prominent Wisconsin 
packer this week, he stated that peas which were planted in 
March are still in the ground, and that the seed is not rotted 
but that the peas are sprouting, and are just as forward as those 
which were planted in April, having on account of the cold lain 
dormant in 
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The market is still oppressed, or I might use that new 
word, which has come into fashion with the space writers in the 
last year, ‘‘Obsessed,’’ meaning surrounded with cheap lots of 
peas, belonging to packers who want to clear them out and 


‘clean up’’ and get ready for the new pack. These hold over | 


or surplus lots are all qualities except fancy. The fancy grades 
were all sold early in the season and none are to be had, and 
these peas that are now in the hands of the brokers are in small 
lots of from 100 to 500 cases, and range in quality from No. 5 
Alaska, which when dropped on the floor will bounce a foot 
high like a rubber ball, to a number one sweet which being 
cracked open has no substance inside of the skin. 

Canned Corn.—Salesmen and retailers are engaged in a 
struggle with the jobbers to get cheap grades of canned corn, 
without response, and the struggle is so strenuous that it has 
almost degenerated into a riot. The price to the retail trade, 
however, is from 80c. to goc. for standard corn, and jobbers 
have nothing that they can sell for less as they can buy nothing 
for less than 75c. Chicago. 

Fancy grades of Country Gentleman corn are also quite 
scarce and in demand between jobbers, which shows that there 
is no supply left in first hands, or that first and holders are 
asking higher prices for what they have left than jobbers are 
willing to take for their surplus. There will be the most com- 
plete clean up of canned corn this season that we have ever had. 

Canned Pears.—California canned pears are about ex- 
hausted as to the supply in this market and eastern stock is 
therefore, in better demand. The stock of canned pears on the 
Pacific Coast seems to be small as brokers are not urging sales. 

American Sardines.—The market is well cleaned up on 
all grades of American sardines except 34s Mustard and these 
are now beginning to sell, the season now having arrived when 
they move freely. All 4% oil key sardines, both decorated and 
in cartons, are about exhausted as to the supply in this market 


and from reports from the east seem hard to find or obtain any- 
where. The new packing of American sardines will soon be 
ready and on the market probably by June 1, but indications 
are that prices will open nearly 40% to 50% higher than last 
year as packers, so I understand, made but little money, some 
of them having lost money, last year and realizing that the pack 
comes in on a bare market they are disposed to get a price that 
will pay them a profit. 

The very low prices of last year so stimulated the consump- 
tion of American Sardines that the use of the article has widely 
extended and increased and that condition has been promoted 
by the very high prices of other meats and poultry. 

Canned Salmon.—In conversing with a large salmon 
operator who has recently returned from the Pacific Coast, he 
exprsssed a view that owing to the entire clean up of canned 
salmon, prices this year would be somewhat higher than last 
year. It will be remembered that No. 1 tall Red Alaska 
opened last at $1.15 Coast. He predicted that the prices would 
not open lower than $1.20 and might possibly open at $1.25, : 
and would stand at the opening price, as advanced sales had 
already been so heavy that the entire pack would be absorbed 
immediately when the prices were announced, even if the price 
was $1.25. He stated however that there was a good healthy 
dread on the part of the salmon packers of placing the price too 
high so that the consumer would not take it freely, an experience 
of some four or five years ago, when the opening price was 
placed at $1.30 coast by the Alaska Packers’ Association, 
having shown that salmon would sell freely at 15 cents but 
would not sell at 20 cents a can. The Association fought the 
season half through and maintained the price until the directors 
came to the conclusion that the pack would not move, and then, 
it being late in the season, they were compelled to reduce the 
price to 85 cents per dozen Coast and rebate all sales that had 
been made previously. 
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The proceeding resulting in an enormous loss consequently 
it is almost certain that the opening price will not be above 
$1.25 That price would possibly be justifiable under the cir- 
cumstances, when the high prices of fresh meats and poultry are 
taken into consideration, and the further fact that nothing 
whatever will be left of last year’s pack of salmon. Last year was 
the fourth cycle or year of a very large pack on the Puget 
Sound, with the normal pack in Alaska all of which was absorbed 
and will be consumed entirely. 

Lacquering Canned Goods.—I have observed with some 
interest a communication in the last issue of THE TRADE referring 
to a discussion of swells, leaks and rusties in this column and 
advocating the lacquering of all canned goods to protect the cans 
from rust. I am thoroughly in favor of this progressive improve- 
ment and will‘next week treat the subject from a jobbers’ stand- 
point so that the packers can realize the necessity for it. 

WRANGLER. 


Corn Canned 22 Years Ago. 


The following clipping is taken from the Elgin (Ill.) news 
of May 3rd: 

A can of ‘‘Watch’’ brand corn, put up by the Elgin Pack- 
ing Company in 1888, now 22 years old, went before the house 
csmmittee on manufactures today at Washington. With it were 
cans put up in 1889 to 1892, inclusive, all in as good condition 
as when packed. The samples were sent Saturday by Ald. H. 
D. Barnes, president of the company. 

The committee has charge of the bill which aims to label 
all canned goods and confiscate the same afcer they are a year 
old. Vegetable packers believe that the provisions relating to 
vegetables should be stricken out, arguing that they do not de- 
teriorate with age. A delegatiun of Chicago packers is at the 
capitol today to argue the point and will substantiate their argu- 
ments with the Elgin corn samples. 

Ald. Barnes believes that the samples he sent are the only 
ones of the sortin the country. He took charge of the packing 


plant 25 years ago and practically from the start saved a case of 
corn annually. 

‘‘Canned vegetables are not like canned meats,’’ he said. 
‘‘Nothing is put in them to preserve them. Only the best salt 
is used in corn and some times a little sugar for sweetening pur- 
poses. The bill if passed would work an unwarranted harm.’’ 


Adulteration of Milk. 


On or about February 4, 1910, Nettie Carr, Laurel Md., 
sold and delivered at the Union Station, Washington, D. C., a 
quantity of milk. Dr. William C. Woodward, health officer of 
the District of Columbia, acting by authority of the Secretary of 
Agriculture, caused a sample from the above delivery to be 
procured and analyzed. As the findings of the analyst and 
report made indicatedth at the milk was adulterated within the 
meaning of the Food and Drugs Act of June 30, 1906, the said 
Nettie Carr was afforded an opportunity for hearing and as it 
appeared after the hearing held that this sale was in violation of 
the said act, the said health officer reported the facts to the 
United States attorney for the District of Columbia. In due 
course a criminal information against the said Nettie Carr was 
filed in the Police Court of the District of Columbia, charging 
that the milk was adulterated in that a substance, water, had 
been mixed with it in such a manner as to reduce and lower its 
quality. On March 9g, 1910, the defendant entered a plea of 
guilty and the court imposed a fine of $10. 

This notice is given pursuant to section 4 of the Food and 
Drugs Act of June 30, 1906. 

JAMES WILSON, 


Secretary of Agriculture. 
WaAsHINGTON, D. C., April 5, 1910. 


Sutherlin, Oreg.—H. H. Strong of this place, Carl Seibert 
of Oaklin, and F. W. Franz of Sutherlin have made arrange- 
ments to operate a cannery ona small scale this year. This 
seasons run will be more for the purpose of demonstrating to 
the growers what kind of crops to raise and how to handle them 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN Francisco, Cal., May 8, 1910. 

There is now no danger of the California fruit crop being 
injured by frost, and fairly accurate estimates of the size of the 
yield can now be made. From almost all sections of the State 
comes the news that the fruit crop generally will be a very 
heavy one. Practically the only exceptions to this will be in 
prunes and cherries, which will be a light yield. Prunes are 
dried almost exclusively and affect the canned fruit market in 
an indirect manner, and the shortage of cherries is not serious 
enough to cause any material decrease in the size of the pack 
that will be put up. Canners are anticipating paying a little 
more for the fresh fruit than they did last season, but expect to 
secure ample supplies to fill their expected orders. The differ- 
ence the crop shortage will make will be noted largely in the 
shipments of the green fruit. 

Fruit Crops Large. 

In both the Sacramento and San Joaquin Valleys peaches 
and apricots have set very heavily, and thinning is now in prog- 
ress. In some sections this is being neglected, but where a 
specialty is made of growing fruit for canning purposes great 
care is being taken to produce fruit of the required size. In 
spite of the fact that the crop will be a very large one, especially 
in reference to peaches, buyers are now in the field and the 
prices being realized by farmers are better than those secured 


last season, indicating that packers are anticipating higher - 


prices for their output. The activity of the buyers also indi- 
cates that considerable more fruit will be handled this season 


than last. Agents of the Griffin & Skelley Co. have been busy 
during the past week in the Fresno County district, and have 
purchased large quantities of Tuscan cling peaches at $25 per 
ton. This price is about $2.50 higher than the price paid by 
this firm last spring. Canners have also been buying heavily 
in the Tulare County district, and from this section it is re- 
ported that many 5-year contracts have been entered into with 
growers, and that Tuscan and Phillip clings have been disposed 
of in this manner at $25 aton. ‘There is also a marked demand 
for freestone peaches, and Lovells are selling for $20 per ton. 
Climatic conditions have been ideal for all varieties of fruit, and 
with an abundance of moisture large sizes will be the rule in the 
well cared for orchards in the San Joaquin Valley. 

The demand for California canned fruits at the present time 
is especially pleasing, and it is now an assured fact that there 
will be but very little in the line of a holdover stock next fall, 
when the new pack is ready for the market. The demand of 
late has centered largely upon peaches, pears, cherries and gal- 
lon fruits of all varieties. Gallon stocks are practically cleaned 
up, and many packers are being compelled to refuse all orders 
for goods in gallon tins. Stocks of all kinds are badly broken, 
and there is scarcely a packer that is able to fill the orders that 
are coming in without trading or purchasing in the open market. 

Asparagus Given Away. 

The packing of asparagus is going on steadily, but some 
of the plants will be closing down soon as they have made large 
packs to date, and some packers do not care to stock up very 
heavily on this vegetable. Weather conditions have been ex- 
cellent and a very fine grade of canned asparagus will be mar- 
keted this season. From some districts not advantageously 
situated it is developing that a rain is needed to soften the top 


crust, but on the whole there is an abundance of moisture. 
Notwithstanding the fact that it is reported that there are a 
number of heavy buyers of canned asparagus that have not yet 
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placed their orders, business of late has been very slow and in- 
quiries are very limited. It is now believed that there will be 
but little more buying of this article until late in the season. 
For the’ first time in the history of the industry there is an over- 
production of asparagus in this State, but this is certainly true 
now, and the pack could be increased by fully one-third if mar- 
ket conditions would warrant it. Fresh asparagus is being dis- 
posed of in the San Francisco market at retail at from 2c. to 4c. 
a pound, and the canneries there have been securing stock for 
little of nothing. Hundreds of cases have been given away by 
the wholesale produce houses, and large quantities have been 
destroyed. The canneries are accepting only the very choicest 
of the grass that is produced. 


News Notes. 

The Central California Canneries is overhauling its Sebas- 
topol plant, and is installing a large amount of new. machinery 
for the handling of sanitary cans. The capacity of this plant is 
being largely increased, and it is planned to put up a pack this 
season considerably in excess of that of any previous season. 

G. H. Waters, of the Pomona Canning Co., at Pomona, 
Cal., is planning for a very active season. It is anticipated that 
fully 2,000,000 cans of fruit will be put up this season, and of 
this about two-thirds will be peaches. It is reported that cling- 
stone peaches will be in light supply in the Ontario section this 
year, but that freestones would be an average yield. 

A small canning plant has been installed this season by 
Mrs. Mary L. Smith, of Yuba City, Cal., and she is canning a 
portion of her asparagus crop as an experiment. If the experi- 
ment proves a success a large plant will be installed next season 
and she will can all of the grass raised by her which cannot be 
disposed of to advantage in the fresh vegetable market. 


The Booth cannery at Monterey has been practically rebuilt 
and the big plant is now ready for the run of sardines which 
may be expected any time now. Much new machinery has been 


installed, and the plant has been made one of the best equipped 
on the Coast for the handling of small fish. 

John N. Cobb, agent of the U. S. Bureau of Fisheries in 
the Northwest, recently had the following to say in regard to 
the Siberian salmon industry: ‘‘Americans now have cause to 
know that Siberia is in the salmon packing business, and that 
the Pacific Coast take is not made entirely in this country and 
in Canada. Last year the shipments from Siberia were enor- 
mous, and caused the Americans no end of trouble and worry. 
The fish taken in Siberia and Japan are all a part of the enor- 
mous Pacific Coast run. In Japan great numbers of salmon are 
caught and packed, but the export from that country is no mat- 
ter for serious worry, because the Japanese need almost all of 
the fish they can put up. The Siberia industry will grow rap- 
idly in the future, and almost all of the pack from that quarter 
means export, because there are so few people in Siberia to con- 
sume the catch.”’ + 

The bark George A. Curtis, belonging to the North Alaska 
Salmon Co., which was damaged by fire April 7, has been 1e- 
fitted and stocked, and is now on her way to Bristol Bay. Most 
of the $110,000 damage was done to the cargo. 

The steam tender Nushagak, of the Alaska Packers’ Asso- 


ciation’s fleet, has left for the North, equipped with a complete 
wireless apparatus. 
BERKELEY. 


‘‘Mother, I can never win the medal for good behavior,’’ 
exclaimed a boy just in from school; ‘‘I’ve tried and tried, 
but some other boy always gets it.’’ ‘‘But you must keep on 
trying,’’ said the mother encouragingly. ‘‘It’s nouse,’’ replied 
the boy; ‘‘I shan’t tryany more. It’s aclean waste of goodness’’ 


Don’t Be Odd. The wise business man keeps his eye on 


the other fellow. The ‘‘other fellow’’ in the canning business 


has ‘‘A Complete Course in Canning,’’ priced at only $5.00. 
THE TRADE. 


“STEVENSON & CO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE. 
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in floating on the tops and bottoms. 
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High Speed Automatic Can Making 
Machinery for Open-Top and Packers’ Cans 


Bliss Gang Press fitted with Gravity Feed 


For operating gangs of dies for cutting and stamping tops and bottoms, the 


use of this machine results in much economy of time, labor and space. The 
inclined position permits of the sheet being fed through by gravity. The press is 
started by tripping treadle, after which it runs continuously for the required 
number of strokes to complete a sheet, at which point it is automatically stopped. 
The dies are set in two rows ina staggered position to use the stock to its fullest 
extent. Each die in the gang may be removed, replaced and adjusted independent 
of each other. Write for tull details. 


CAN MAKING MACHINERY CATALOGUE Wo. 14 


PATENTED 
“Bliss’’ No. 3 Gang Press for Tops and ON REQUEST 
Bottoms. 
E. W. BLISS CO,, 
25 ADAMS STREET, BROOKLYN, N. Y., U. S. A. 


Representatives for Chicago and vicinity: 
STILES-MORSE CO., 562 Washington Boulevard, Chicago, IIl. 
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MODEL “A” 


DID YOU 
SEE OUR 
LOCKER AND WIPER? 


It will 


Pay You 
to Keep 
Your Eye 
on Our 
Ads, 
This machine is automatic in operation, simple in construction and perfect in results. 
It can be altered from one size can to another within five minutes: is made to ac- ; 
commodate cans ranging from No. 1’s to No, 3’s. USES 3% Ibs. of solder to 1,000 No. 3’s, 
and’ a proportionate amount for No. 2's and No. 1's. Is made with, or without, End ; ARE YOU USING A JOKER? 
Wipers. This machine with our superior CAN END WIPING MACHINE attached, in- These machines are fast taking the place of jokers. 
sures a neat article. One operator can solder 2,500 cans a day, by our latest 


patented arrangement. 

The size of cans is unlimited—from 2 inches to any- 
thing. And only 8 lbs. of solder on gallons, per thousand 
cans. This machine is hand operated, but it is also 


MANUFACTURED BY made automatic. 


Capacity up to 70,000 cans per day. 


THE JONES MACHINE 60,, Factory. 227-229 x: srreer, Baltimore, Md. 
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Growing Tomatoes for Early Market. 


By John W. Lloyd, Assistant Chief in Olericulture, and I. S. 
Brooks, Assistant in Olericulture, at the 
University of Illinois. 


(Continued from last week.) 
SPRAYING FOR THE CONTROL OF LEAF SPOT 

While the tomato is subject to attack by several fungous 
diseases, the one most prevalent and widely distributed in this 
state is the leaf spot (SEPTORIA LYCOPERSICI) often called the 
‘‘rust.’’ This disease is especially destructive in the southern 
part of the state. Its presence may be recognized by the 
appearance of small, circular, brown spots upon the lower 
leaves. The infection gradually progresses upward on the plant, 
the leaves dying in the order of their infection, as the season 
advances. In cases of severe attack, the leaves die more rapidly 
than new foliage is formed, and the plants become so weakened 
that they cease to produce marketable fruit. On untrained 
plants bereft of their lower leaves the fruit is very likely to sun- 
burn. 


On account of the prevalence of this disease and its economic 
importance to commercial growers in Southern Illinois, experi- 
ments were undertaken in Union county to determine the value 
of spraying as a meansof control. These experiments have 
been continued for five successive seasons. In all the spraying 
the standard 4-4-50 Bordeaux mixture was the material used. 
When tomato worms appeared, Paris green was added to the 
mixture. Each year, the various plats in the experiment were 
sprayed as follows: 

Plat 1. Sprayed at intervals of two weeks throughout the season, 
beginning after the plants were set and eee until 
the shipping season was over. 

2. Sprayed every two weeks until the shipping season began 
“3. Sprayed every four weeks throughout the season 
4. Sprayed every two weeks until the plants were staked 


5. Sprayed every two weeks, beginning after the plants be- 
came badly infected with leaf spot, and continuing 
until the close of the shipping season. 


6. Check. Not sprayed. 
METHOD OF SPRAYING. 


The spraying was.done with a barrel hand pump and dou- 
ble vermorel nozzle. Some seasons the plats were arranged in 
a long narrow strip so that a wagon could be driven along each 
side and the spraying doue with the aid of a long hose and bam- 
boo pole. To do spraying in this way on a commercial scale it 
would be necessary to leave driveways through the field every 
sixty or seventy feet. To spray without having these drive- 
ways, the spray barrel may be mounted on a low, one-horse cart 
with an axle short enough to go between two adjoining rows of 
tomatoes. Such a cart was used for the experimental work in 
1905 and 1906. With this arrangement ten or fifteen feet of 
hose are sufficient, and a short spray pole is more convenient 
than a long one. This method of spraying is adapted only to 
staked tomatoes, while the other may be employed for tomatoes 
either staked or unstaked. In both methods two men are re- 
quired to do the work, one to drive and pump and the other to 
hold the nozzle. 

The date of the first application varied in the different sea- 
sons from May 16 to June 12. Usually the disease had appeared 
in the plantation before the first application was made, and in 
1908 the infection was so bad that treatment to Plat 5 was begun 
at the time of the second application to Plat 1. In other years 
the infection did not become bad until somewhat later. The 
number of applications given each plat each year is shown in 
Table 15. 


TABLE I5.—NUMBER OF APPLICATIONS OF SPRAYING MATERIAL 


Plat | Treatment 1905 1906 | 1907 | 1908 | 1909 


I Sprayed every two weeks... Boars 6 
| Sprayed every two weeks until | 
| 
| Sprayed every four weeks 
| Sprayed every two weeks until 
| Sprayed every two weeks after 
4 
6 'Check. Not sprayed ° ° 


5 6 6 6 


| 
| 
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3 3 
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CURES ALL ILLS THE CAPPING MACHINE 


Operate your capper with gas pro- 
duced by the 20th Century Gas 
Machine. The results will surprise 
you. The fire is quick, clean and 
uniform. 

The flame is small, but the heat is 
intense and is applied right to the spot 
where needed. Will keep your capper 
properly heated no matter how fast you 


run it. 
SIMPLE 
SAFE 
The 20th Century Gas Machine. 
FURNISHED THE C.M. KEMP MFG. CO. 
ON APPROVAL BALTIMORE, MARYLAND. 
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Thus the plants sprayed every two weeks throughout the 
season usually received six applications; those sprayed until the 
beginning of the shipping season, and also those sprayed every 
four weeks throughout the season, three applications; and the 
plants sprayed until staked, either one or two applications. 
The number of applications made to Plat 5 after the plants be- 
came badly infected, varied from 1to5, depending upon the 
relative time of severe infection. 

The effect of the spraying was very marked. The progress 
of the disease was checked in proportion to the amount of spray- 


ing. Unsprayed plants lost much of their foliage early and 
were bare almost to their tips at the close of the shipping sea- 
son, while the sprayed plants retained their foliage in varying 
amounts. Although all plants lost some foliage at the base, 
those sprayed regularly and often retained sufficient foliage to 
properly mature their fruit, and were still producing blossoms 
and green fruit at the close of the shipping season. 


EFFECT OF SPRAYING ON YIELD OF FRUIT. 


The effect of the spraying was further shown by the yield 
of fruit. Early in the season the unsprayed plants often pro- 
duced more fruit than those which had been sprayed, but the 
sprayed plants produced much higher total yields for the entire 
season. 

The fruits classed as early were gathered during the same 
period as designated in the fertilizer experiments previously re- 
ported. The average yields of early tomatoes in pounds per 
plant are given in Table 16. 


TABLE 16.—YIELDS OF EARLY TOMATOES, IN POUNDS OF MARKETABLE 
Fruit PER PLANT 


| 
Plat Treatment 1906 1907 1908 1989 — 
I Sprayed every two weeks.................. 25 | 165 I o2 3e 1 08 
2 Sprayed every two weeks until | 
42 1 95 40 I 02 
3 | Sprayed every four 37 i 52 45 1 oF 
4 Sprayed every two weeks until ; 
| tomatoes were staked... .eeeeee 23 | 177 80 45 | 108 
5 | Sprayed every two weeks after 
| badly infected 34 I 97 go 55 I 25 
6 Check. Not sprayed.......................-.- és | 1 78 74 65 1 27 


These figures show that so far as extra early tomatoes are 
concerned, there is, on the average, no benefit to be derived 
from the spraying, for the plats which were not sprayed in the 
early part of the season produced the highest average yields of 
early fruit. The fungicide seems to conserve the energy of the 
plants and cause them to continue growth rather than ripen 
early fruit. 

However, this extra early fruit constitutes only a small part 
of the entire crop from the sprayed plants. When total yields 
are considered, the sprayed plants so far outstrip the unsprayed 
as to completely overcome the slight advantage of the unsprayed 
plants in reference to early fruit. The total yields from the 
various plats in terms of pounds per plant are given in Table 17. 
These yields include only the marketable tomatoes which 
ripened before the close of the shipping season. 


TABLE 17.—TOTAL YIELDS OF MARKETABLE TOMATOES, IN PoUNDS 


PER PLANT 
Plat Treatment 1905 1906 1907 1908 1909 — 
1 |Sprayed every two weeks......... 8 32 1 09 5 93 5 63 272 473 
2 |Sprayed every two weeks until 
shipping began.................:0+. 8 80 1 85 6 05 1 93 2 29 418 
3 |Sprayed every four weeks......... 755 I 37 6 02 2 2 66 407 
4 — every two weeks until 
sta 5 48 72 5 52 2 46 199 3 23 
5 |Spra two weeks after 
419 | 57 414 | 178 | 335 
6 j|Check. Not sprayed I 


3 61 2 30 43! 2 27 


The above table shows that regular, frequent applications 
of Bordeaux mixture are very effective in securing large total 
yields of marketable tomatoes, and also that early spraying, as 
on Plat 2, gives much better results than late spraying, as on 
Plat 5. The exceptional yield from Plat 5 in 1908 was due to 
the fact that the spraying of this plat was commenced relatively 
early that year and more applications than usual were made. 
The conflicting results obtained in 1906 are due to the effects of 
the wilt which attacked the field in spots. The check plat was 


brine. 


The salt that is more generally used for canning purposes than any other. 


WHY? 


BECAUSE WORCESTER has a flavor peculiar to itself that is purer 
and sweeter than any other salt. 


BECAUSE WORCESTER is the cleanest salt made. 
BECAUSE WORCESTER always makes a clear, bright and sparkling 


BECAUSE every barrel of WORCESTER SALT may be depended upon 


to be JUST RIGHT. 


BECAUSE WORCESTER SALT is the STANDARD OF QUALITY and 


IT TAKES THE 
TO MAKE THE 


BEST 


NEW YORK BOSTON 


WORCESTER SALT COMPANY 
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WHY CLEANLINESS 


FOR 


MONITOR-THOMAS 


“HUNTLEY MFG.COMPANY 
SILVER CREEK N.Y. 


2 = 


THE MONITOR-THOMAS SANITARY TABLE. 


CLEANER PACK 
WHAT YOU HAVE LOST EVERY 


owing to the confusion and general unsystematic management in 


your peeling and preparing room, would more than pay for this system. 


YOU CAN CAN 


your 1910 output cheaper, quicker and better with this system. We can convince you. 


Marine Bank Bg, HUNTLEY MFG. CO. 


BALTIMORE. MD. SILVER CREEK, N. Y. 
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in one of the spots not affected early in the season, while the 
other plats were severely attacked. 

These experiments indicate that it is possible to control the 
leaf spot by spraying. The control of this disease does not usu- 
ally increase the yield of extra early fruit, but very materially 
increases the total yield during the normal shipping season. 
For the most certain results five or six applications should be 
made at intervals of two weeks, beginning within two weeks 
after the plants are set in the field. 

TOMATO WILT 

Reference has already been made to the wilt which appeared 
in the experimental tomato plantation in 1906. This disease, 
known as fusarium wilt, is not in the least affected by the 
application of spraying materials to the plants, and should not 
be confused with the leaf spot, which, as indicated above, can 
be effectively controlled by the judicious use of Bordeaux mix- 
ture. The wilt has been observed in Union county for a number 
of years, and has caused the loss of many a promising crop. 
Affected plants are characterized by a sudden wilting of entire 
branches, or even the entire plant. Within a few days the wilted 
portions become brown and dead. Examination of the wilted 
stems reveals a discolored, brownish appearance of the woody 
portion. The plants may die before any fruit has matured or 
after any part of the crop has been gathered. 


The first season that the wilt appears in a given field, usually 
only a few plants are infected, but if the same field is used for 


tomatoes the next year, the attack is likely to be very severe, 
for the disease is carried over in the soil. The length of time 
the disease will remain in badly infected soil is not known. It 
is, therefore, important to practice rotation of crops so that the 
soil will not become badly infected. Care should also be taken 
in securing soil for the beds in which the plants are grown. 
Fresh soil should be put in the beds each year, and it should be 
secured from a part of the farm which has never grown tomatoes 
nor received the wash from tomato fields. It is also important 
to avoid inoculating a new field by means of soil carried from an 
infected field on tools or the feet of men or farm animals. 
(CONTINUED NEXT WEEE. ) 


The Magic of Medicine. 


A baseball player had two fingers of his right hand pretty 
badly bunged up in practice, and on his way home from the 
grounds he dropped into a doctor's office to have them attended 
to. 

‘‘Doctor’’ he asked anxiously as he was leaving, ‘‘when this 
paw of mine heals will I be able to play the piano?’’ 

- “Certainly you will,’’ the doctor assured him. 
‘Well, then, you’re a wonder, Doc. I never could before.’’ 


—EVERYBODY’S. 


A certain Canner wants to buy just what you have 
too much of. A glance at the ‘‘For Sale’ page will give you 
the answer to the puzzle—read it carefully. 


IF YOU LACQUER YOUR GOODS 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


THE HUGHLETT CAN LACQUERING MACHINE 


TRY THIS MACHINE FOR THE WORK. 


Lacquers the Can all over. 
Puts on a perfectly even coat of Lacquer. 
Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 
Capacity 2,0co or more Cases per day. 


IF YOU DO NOT LACQUER 


You have Rusty Goods ‘offered for sale with 
your label on them. 


SEELY BROS.. 


BLAINE, WASH. 


PATENTED 
IVHHOW 3HL 


MORRAL BROTHERS 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 
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Are You Paying for 


M R. Canner— 


You wouldn’t deliberately pay out money 


for water and dirt and general impurities, would 
you? 


You can get these things free if you want 
them. Besides, impurities of any kind are a 


menace to the quality of Canned Goods. 


And one of the impurities commonly found in 
salt is more menacing to your business than any- 
thing you are likely to find elsewhere. That 
impurity is sulphate of lime—the thing that 
causes discolored brine, and toughened vege- 
tables—the thing that you ought to avoid, if 
possible, at any cost. 


How can you avoid this sulphate of lime, this 
enemy of the canning business? 


Well, you can stipulate that all salt you buy 
should come up to a certain standard of purity, 
and you can have analyses made of each lot, and 
reject that which falls below your standard. 


Or, you can demand an assurance from the 
seller, that all-salt shipped you will attain your 
standard. 


Harmful Impurities ? 


We give you that assurance without asking. 
We ship Diamond Crystal Canners’ Salt under a 
Bond of Guaranty. We send one of these bonds 
with every acknowledgement, agreeing to take 
back the shipment at our expense if it should 
not be satisfactory from your standpoint, and to 
repay you the cost of freight, of cartage, and of 


any other expense you may have been put to. 


This bond is your positive protection against 
inferior salt. 


We send it gladly, because we vow that 
Diamond Crystal Salt will pass any test with- 
in reason. 


It is the purest of all salts made for commer- 
cial purposes, containing /ess magnesia, and less 
/ime than any other brand. 

It analyzes between 99-4/10 and gg-7/10 pure 
sodium chloride. 

It makes a liquor “as clear as the water you 
use’’, and a tender, flavory, palatable product that 
commands a market and a profitable price. 

Let us quote you delivered prices on the 
quantity you can use, or— . 


Let us send you a carload, or a lesser quan- 


tity, subvect to your approval. 


DIAMOND CRYSTAL SALT COMPANY, 


ST. CLAIR, MICH. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. JUDGE, - - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


Six months, - - - - $1.00 
Foreign, - - - $4.00 
Canada, - - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2 00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters wili ve ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, MAY 13, I9g10. 


EDITORIAL JOTTINGS. 


President Taft seems to have ‘‘railroaded’’ his Railroad 
measure through one of the Houses at least. What the Senate 
will do to it remains to be seen. 


The main thing about this seems to be that there will be an 
additional investigating commission, to the regular Interstate 
Commerce Commission, so that when this latter body acts upon 
a measure, if the shipper or anyone else objects, the matter can 
be referred to this other board. 


It would seem however that the railroads are in for further 
trouble and official supervision, in fact this measure will go as 
near to making the railroads Government property as could be 
without the Government actually owing them. Admirers of 
Bryan may see in this a still further carrying out of his plans by 
Taft, as was done in numerous instances by Roosevelt. If they 
keep on taking up Bryan’s policies, Mr. Bryan will be forced to 
be an ‘‘also ran’’, will or nil. 


But tothe canning interests this new railroad bill may be 
very beneficial, as it promises to regulate carrying charges to an 
extent that the Interstate Commerce Commission could not. 
This may result in the elimination of discrimination towards 
favored sections and put all onthe same footing—a consumation 
devoutedly to be wished for. 


The present time of stress in the canned goods world is 
making all men so connected, think and figure how conditions 
can be changed for the better and troubles avoided in the future. 
{t is bringing home to the canners the question— Why is it? and 


with all so thinking we are likely to have many changes for the 
better. 


In this line it is tobe noted that many of the canners are 
turning to the labels on the cans, and scrutenizing them carefully 
to see if they do tell all they should, not more or less. And we 
have been greatly surprised to note how many canners there are 
who are of the opinion that they do not tell all they should. 

They are beginning to see that a different brand for goods 
that are not up to standard is more of a menace than a benefit ; 
and are commencing to figure that the public goes intothe market 
and buys fresh vegetables of varying quality, paying the highest 
prices for the best and lower prices for the others, and they 
cannot see why they will not dothis same thing with the canned 
vegetables and fruits. And they believe the consumers will if 
they could tell from the labels just exactly what the quality 
inside of the can is. 


It will not be surprising therefore to see printed upon the 
labels of canned foods, a big 2 for seconds, a big 3 for thirds and 
a big 1 for firsts, and that in the very near future. The canner 
that starts it will get the full confidence of the consumers, and 
will have no trouble selling all his pack bearing a label with a 
big 2 or a big 3 on it. The jobbers will tell you not so; that it 
is not practical; that consumers would not touch them and so 
on; but we do not forget that they also said that corn could not 
be sold unless it was snow white—bleached; that tomatoes would 
not sell unless brick red-colored; that unless catsup was the color 
of red paint, the consumers would not buy it and $0 on, and yet 
all these things are now selling, and are not colored, and the 
people are eating more of them than ever. And they will buy 
more canned goods when labeled rightly. 


Of course the canner has to look to the jobber for his ord- 
ers, and so he has to meet jobbers’ requirements in filling the 
orders; and while this is true, it is also true that if the canner 
does not do this it will never be done. And yet if it is not done, 
and that very shortly, there will be trouble, and more trouble in 
the canned goods world. ‘‘Missouri’’ covers the whole country, 
apparently, in these days, and if they cannot be shown they 
must be told the truth, the whole truth and nothing but the 
truth. The labels must tell it. 


The Canning Machinery and Supplies Association have 
come out with a good substantial offer, in the way of prizes for 
the best ‘‘slogan’’ or ‘‘catch phrase’’ suitable for the advertis- 
ing of canned goods. The industry needs some distinguishing 
mark, one that will become a popular word with the masses, the 
idea bearing particularly upon Convention time, when all can- 
ners are assembled. In the same way as the Order of Elks have 
their ‘‘Hello Bill,’’ the Eagles their ‘‘Yea, Yea.’’ Think of a 
good term of this kind, applicable to the canning industry, and 
the thought may be worth money. 

We do not want to be ‘‘canned;’’ nor is that other suggested 
one ‘‘Can Canners’’ quite up to the mark, though the ‘‘Canny 
Canners’’ might serve in a great many instances. Were we 
back in the year 1902-3, the slogan ‘‘U-Canners’’ might serve, 
as representing the members of this industry out for gold dur- 
ing the Yukon gold rush, but the present condition of the mar- 
ket does not seem to warrant such levity. A record has been 
made, also, of the old Scotch ditty: 

A Scotchman, remarkably canny, 
Once made this remark to his granny: 


A Canner can can all the corn that he can, 
But he can’t can a can can he? 


Here are the Prizes and Conditions: 

1st: The sum of $50. will be devided into three prizes, of 
$25. $15. and $10. 

2nd: ‘‘Slogan’’ or ‘‘catch phrase’’ must be original and 
may consist of either a phrase or a sentence. 
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3rd: Itcan refer either to canned goods in general, or to 
any one variety, but must not advertise any packer’s brand. 

4th: All contestants shall agree to permit the Publicity 
Board of the National Canners’ Association to make such use of 
the ideas as they see fit. 

5th: Contest open to all, whether identified with the 
canning business or not. 

6th: All entries to be sent to F. E. Gorrell. Bel Air, Md., 
and received by him on or before July rst, 1910. 

7th: Judges to consist of F. E. Gorrell, Secretary of the 
National Canners’ Association, and two others, whom he may 
select. 

8th: Award of prizes to be made August rst, 1910. 


Makes Reply to ‘‘A Packer.”’ 


‘*Experience”’ Gives His Experience Along the Same Line of 
Trouble and Seeks to Help His Fellow-Canners. 


May 3, IgIo. 
Editor THE TRADE, 


Baltimore, Md. 

Dear Sir:—In your issue of April 29, 1910, on page 28, the 
heading of an article written by a packer, starts off: ‘‘Can 
You Help This Canner Solve His Puzzle,’’ which is dated in 
Illinois, April 20, 1910. 

I think the solution of ‘‘A Packer’s’’ puzzle is joining some 
canneries company, putting sufficient capital in the business so 
that the business is owned by the company and not by the bank- 
ers, and marketing his products in a sensible, up-to-date way. 

About thirty of the western packers located in different 
states have joined hands and are going to try to interest a suffi- 
cient amount of capital to enable the members of the Inter-State 
Canneries Co., with headquarters at Chicago, Ill., to enable 


these people to finance their pack, sell their goods in an intelli- 
gent, business like way, manufacture yoods of quality and get a 
fair price for them. 

It is not many years since the tobacco business of American 
tobacco, as to the growing condition and as to the manufactur- 
ing conditions, was even worse than the packers’ condition at 
this time. Both conditions have been remedied by a combina- 
tion of the factories and capital to run on. Onthe part of the 
American Tobacco Co., and by a combination of the growers, 
who put their tobacco into pools and placed it into the hands of 
intelligent agents, who are appointed by the owners and grow- 
ers, who cope with the tobacco growers and secure for them 
prices that are just and fair to the grower. 

The same thing will happen in the tomato business, with 
the same methods applied. I have heard a lot of fellows say: 
‘‘Ah well, we will wait and see.’’ You do not want to wait and 
see; we have waited long enough; it is up to you to do some- 
thing for yourself, and you can do that by joining hands with 
others who have had just such experience as the writer has had. 
Bucking up against 60c. No. 3 tomatoes, 45c. pumpkin, 45c. 
hominy, 45c. corn, won’t take long to deprive all the interests 
that the packer ever had in the business from the business and 
make him wish that he was in some other line of business. And 
he would be better off in another line of business rather than 
continue in his present and unsatisfactory and unprofitable 
state. 

If ‘‘A Packer’ is really interested, as he should be, in get- 
ting a plan that cannot worse his condition, but is reasonably 
certain to improve it, all he has to do is to write the Inter-State 
Canneries Co., which organization has already been formed. 

As I said in my article on page 18 of your issue of April 29, 
1910, the canning business is bound co be put into an organized 
state. It is certainly the most disurganized business that the 
writer knows of. I have done everything in the way of busi- 


BEGIN NOW SAVE 


By letting the BURT Machines put the ‘finishing ; 
touch’ to your cans——you’ll not only save money, but 
fill orders in half the time now required. 

If you realized how much you are handicapped by 
depending on ‘hand work’, you wouldn’t hesitate to in- 
stall a BURT Machine, so we want you to know what 
other canners are doing with these big Time-Savers. 
Just write us what size or sizes of cans are used and 


the probable output. 


BURT MACHINE COMPANY, 


Labeling, Wrapping, Identifying and Lacquering Machines 
| BALTIMORE, MD. 
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ness to know whereof I speak. There is a remedy. Is “‘A 
Packer’ game enough to get it, that is the question. It is up 
to a number of packers to help themselves. ‘‘God helps those 
who help themselves.’’ The good book says, ‘‘Watch and Pray, 
Look and Pray.’’ A thought without action is of no avail; and 
a wish without an effort to get what you want does not bring 
you anything; it is action that counts. To illustrate, just see 
the amount of favorable publication our friend, the lion hunter, 
Ex-President Roosevelt, is receiving from the press all over the 
world. It is because he is a man of action. ‘ 

Mr. Packer it is up to you to get in the band wagon and go 
along in the procession, there will be music if you will do it, 
otherwise there will be ‘‘Weeping, Wailing and Gnashing of 
Teeth,’’ just as there is at this time. 

EXPERIENCE. 


The Matter of Private Brands. 


The Original Views of a Manufacturer. 


By P. H. WHITINGTON. 
American Fork & Hoe Co., Cleveland, O. 


Often evolution is the result of one great opposing force 
working against another, and by this law God works out His 
advance. Everywhere He has pitted one force against another— 
heat against cold, gravity against elevation, water against land, 
man against nature. The knowledge of how to take advantage 
of these opposing forces is the knowledge of how to do things. 

In the realm of thought are the same opposing influences— 
law and freedom, ambition and. conservatism, aggression and 


suppression. As a part of the last classification comes the seller 
and the buyer, and the last couplet concerns the thought in 
mind. 


To formulate a prophecy one must study history. All that 
we do is a repetition of some like thing in history. Let us ap- 
ply this principle to the relation of the opposing forces in ques- 
tion, in which the jobber becomes part of the army of the sup- 
pressor, and the manufacturer part of the army of the aggres- 
sor. It is an old war that has been going on as long as time. 
A new phase of the conflict is jobbers’ ‘‘Private Brands.’’ In 
following the outcome of these, let us see what has happened 
historically in former conflicts, notably the struggle for ‘‘price.’’ 


One result of that was the trust or combination. These 
have been called new ideas—they are not. Even the most 
meager student of history knows the watchword of our country, 
‘United we stand, divided we fall,’’ and John Dickinson was 
not the inventor of the idea, only a vigorous champion of the 
necessity of it. Why, even the name of our country is THE 
IDEA, United States, a trust of commonwealths. Commercial 
commonwealths are only following the gospel of the fathers of 
our country. 


Why do manufacturers or sellers combine? Only to save 
themselves from destruction by the army of the suppressor. 
The buyers forced this condition themselves by-constantly grind- 
ing and grinding down the values of things. The grinding of 
the suppressor against the growth of the aggressor—the result— 
union for safety. 


Many times the oppressing force does not see the danger of 
destroying the opposition until it ultimately destroys itself by 
destroying the creative power of the opposing force. Just as 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1910 crop 


Beans, 
Beets, 
Onions, 
Peas, 
Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers. 


Correspondence 
Invited, 


Cambridge Valley Seed Gardens, 


ve 


| CAMBRIDGE, N. Y. 
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STICKNEY PINEAPPLE GRATER. 


There are 75 saws in base of hopper, divided on two sh i coe 
SYRUPING MACHINE and running into one The hopper 
$125 00 wood and the discharging schute is also lined with wood. 


Capacity, the pack of any ordinary house. 
Instantly adjustable while running. : 
Will handle one, two or three pound 
cans, and do perfect work. ees 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . . . . 


‘- SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 
round or square cans or glass jars. 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT | SHOWING SAWS WITH HOPPER REMOVED. 


SPRAGUE CANNING MACHINERY company,| | |! he John R. Mitchell Company 
FOR Canning and Canmaking 
NEW ENGLAND STATES. Machinery, 


Foot of Washington St., Baltimore, Ma. U.S. A. 


PICKER ROLLER. 


Write for Prices and List of Users. 


AUTOMATIC FEEDER, Complete. 


AUTOMATIC FEEDER 


It is very simple and durable; having no parts to get out of order. By using 
this it will enable you to increase the speed of your machine. 
It can be attached to any make of Body-Maker. 


SLAYSMAN & CO., Automatic Canmaking Machinery | 


Manufacturers of 


718 E. PRATT STREET, BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


toe 
Ax 
| 
| 
The above 


28 THE TRADE. 


man is only now learning that in destroying nature, for exam- 
ple the forest, he will in time destroy himself by depleting the 
substance upon which he subsists. Just so the insistence upon 
private brands by the jobber is the destruction of the identity 
of manufacturers, and a destruction of this is a destruction of 
the foundation of that force, and in the end means the destruc- 
tion, or in other words, the elimination of the jobber himself. 

As to why? The policy on his part is like the forest de- 
stroyer profits today—let the future look out for itself. Seliish- 
ness, pure and simple. 

The next evolution is merely a step in history repetition— 
more United States (conditions, namely), the combination of 
more industries. Inthe past it has been likes only that com- 
bined, next it will be similar, easily related lines, that can go 
with their wares, nearer to the consumer, because of their or- 
ganizing and economical ability. 

Mark that we call the jobber only a part of the army of 
the suppressor, the older the country, the greater the popula- 
tion, the less he is needed by it. The big jobbers are today 
found only on the borders of denser civilization; there are no 
very big ones in the East. Look what happens when a produc- 
ing industry becomes big enough. From whom do you buy 
your oil? From whom does the farmer now buy his harvester ? 
Watch the growth of direct advertising. Men who make kin- 
dred things are already conferring, studying means to the end— 
their identity, to wit: their name is very vital to them. ‘‘He 
who steals my purse steals trash, but he who steals my good 
name,’’ etc. 

The jobber has lighted the fire that will in time destroy 
him as a part of the army of the suppressor, unless the courage 
of the army of the aggressor is not great enough or that there 
comes to the front no John Dickinson, wise enough to cry to 
kindred manufacturers, ‘‘United we stand, divided we fall,’’ and 
show them how to get together and go themselves to the con- 
sumer or the near consumer, the retailer.—HARDWARE DEAL- 
ERS’ MAGAZINE. 


Attack on Baltimore Commerce. 


Kansas Senator Thinks City is a Special Railroad Pet.—Goods 
Shipped from Baltimore to ’Frisco Cheaper than from 
St. Louis to Same Point. 


Charging that the present system of railroad rate-making 
in the United States is radically wrong and that the great trans- 
portation lines impose an unjust tax upon the necessities of the 
people, Senator Bristow, of Kansas, who isa vertiable mathe- 
matical bloodhound, declares that the rates in vogue for the 
shipment of canned goods from Baltimore prove his contention 
with respect to the shipment of food products. 

‘*Take the rates on canned goods from Baltimore, which is 
a great canning center,’’ said Senator Bristow, discussing the 
matter before the Senate. ‘‘The rate on canned goods from 
Baltimore to St. Louis, 934 miles, is 32 cents per 100 pounds; to 
Salina, Kansas, 1397 miles, or 463 miles farther, 76 cents; to 
Denver, 1820 miles, or 423 miles farther, $1.04; to Salt Lake 
City, 2332 miles, 512 miles farther, $1.60; to San Francisco, 
3081 miles, or 749 miles farther, $1.00. 


WHERE BALTIMORE PROFITS. 

‘Beginning at Baltimore and going West, there is a grad- 
ual increase in the rates until Salt Lake City is reached; then 
beyond there is a reduction. Vegetables and fruits of all kinds 
that will grow in that latitude are produced in great abundance. 
The same is true of Kansas City. Now, when the canning fac- 
tory that is located at St. Louis seeks a market for its products 
in the West, we will say in Salt Lake City, a distance of 1450 
miles, on the continuous route from Baltimore to San Francisco, 
the railroads charge the proprietor of that canning factory $1.28 
per 100 pounds for hauling his product from St. Louis to Salt 
Lake City. That is, these goods start on their journey about 
1000 miles west of Baltimore and stop about 800 miles before 
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Friction Clutches Throughout. 
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they get to San Francisco, yet the St. Louis cannery is charged 
$1.28 per hundred, or 28 cents more than if the goods had been 
shipped from Baltimore to San Francisco through these two 
cities.’’ 

Senator Bristow claims that in these rates the canners of 
Baltimore are favored and given an undue advantage over the 
middle western communities. 

‘Suppose that canning factory had been located at Kansas 
City,’’ continued Senator Bristow, ‘‘and a carload of goods had 
been shipped from there to Salt Lake City, a distance of 1237 
miles, the rate charged would be $1.06 per 100 pounds; that is, 
6 cents per 100 pounds more for 1237 miles of this route than is 
charged for the entire distance of 3081 miles, about 1850 miles 
farther. 

DEMANDS WATER COMPETITION. 


‘‘Why is it that the producers in the vicinity of Kansas 
City are charged more for hauling a little more than one-third 
of the distance along this route between Baltimore and San 
Francisco than the canneries at Baltimore are charged for haul- 
ing the entire distance ? 

‘‘Water competition is the answer. I submit that if $1.00 
per 100 puunds for the transportation of canned goods from Bal- 
timore to San Francisco, 3081 miles, isa rumerative rate, then 
the rate of $1.06 from Kansas City to Salt Lake City is extor- 
tionate. If the rate of $1 per hundred from Baltimore to San 
Francisco is not remunerative it is put in then for the sole pur- 
pose of destroying water competition and driving the steamships 
out of business; and excessive interior rates are levied for the 
purpose of making up the loss that results in the destruction of 
this competition. Yet Congress is continually appealed to in 
behalf of a ship subsidy for the purpose of putting the American 
flag upon the seas. That is, it is proposed to tax the whole of 
this country for the purpose of maintaining the American mer- 
chant marine, which the interior part of the country is now 
being taxed by the trans-continental railroads to destroy.—Bat- 
TIMORE EVENING SUN. 


Canners’ Exchange Holds Meeting. 


The Advisory Committee at Canners’ Exchange met in 
their office, 5 Wabash avenue, on Saturday, May 7. 

There were present at this meeting Mr. Frank Van Camp, 
Mr. George G. Bailey, Mr. William R. Roach, Mr. L. A. Sears. 

Payment of losses to Fred L. Webster, of Adams, New 
York, the J. Weller Co., Smithville, O., plant, and the Sauquoit 
Canning Co., of Sauquoit, New York, aggregating $12,353.20 
were authorized. 

The Advisory Committee were all very much pleased with 
the showing that has been made this year. Canners’ Exchange 
has been steadily going forward and securing new subscribers 
at a rapid rate. These subscribers come from all sections of 
the country from the far East to the Pacific Coast. 

Among the orders received during the early part of May 
was one from H. J. Heinz Co. for $332,000, distributed over 
their various plants. Canners’ Exchange now has three hun- 
dred and eighty nine (389) plants insured and insurance in 
force of about $8,000,000. 

With the showing that has been made it would seem that 
every canner who is eligible would wish to place his insurance 
at Canners’ Exchange. Almost all of the leading canners are 
interested, but there are still quite a number who should take 
advantage of this opportunity to secure their insurance at cost. 


Mule in the barn yard lazy and slick, 

Boy with a pin in the end of a stick, 
Creeps up behind, still as a mouse, 

Crape on the door of the little boy’s house. 


Don’t be Odd. The wise business man keeps his eye on 
the other fellow. The ‘‘other fellow’’ in the canning business 
has ‘‘A Complete Course in Canning,’’ priced at only $5.00. 

THE TRADE. 


DON’T YOU KNOW that you can roll the empty cans 
to your filler, thus saving the expense of truck- 
ing? 

DON’T YOU KNOW that one boy in. the can loft will 


place the empty cans on a runway for one line 
of machinery ? 


DON’T YOU KNOW that it will be impossible to get 
a can to your filler bottom end up if you use our 
machine. 


ONE PACKER HAS 
ORDERED FOR THREE 
SUCCESSIVE YEARS 
until he now bas 15 Blakes- 
lee Simplicity Can Righting 
Machines in use. Others 
are ordering accordingly. 
Better get in line this sea- 
son. For further informa- 
tion address Morral Bros., 
Morral, O., the Huntley 
Manufacturing Co., Silver 
Creek, N. Y., or the manu- 
facturers. 


BURDEN & BLAKESLEE, 


CAZENOVIA, N. Y. 


Tue METALLIC DECORATING CO. 


GOLD AND SILVER 
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FOR 


Open Top and Sanitary Cans 


TIN PLATE DECORATING 


IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R. R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK 
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The Canned Goods Exchange. 


Regular monthly meeting held during the past week and live 
questions discussed. An enthusiastic gathering. 


The regular montly meeting of the Canned Goods Exchange 
of Baltimore was held on Tuesday last, at 2 P. M. 

Owing to the noise and commotion in connection with 
repairs being made on the building in which the Exchange holds 
its regular meetings at the northwest corner of St. Paul and 
Baltimore Streets, Mr, W. G. Daugherty, of the American Can 
Company, very kindly and considerately offered the use of his 
comfortable and luxurions suite of offices in the Maryland Trust 
Bldg. for this meeting of the Exchange. Mr. Daugherty, who 
is ever thoug! tful of his fellow man, followed up this courtesy 
with still another, as he distributed a most excellent brand of 
imported cigars to all those in attendance, and the appreciation 
of the members was shown by a rising vote of thanks as well as 
a series of rounds of applause. 

President Gibbs called for the reports of standing committees 
and ascertained from the chairman of these committees that 
there was no business of any moment before their committees 
at the present time on which to report. 

Mr. Hugh S. Orem, chairman of the special committee 
named by the President to consider a Collection Bureau for the 
members of this Exchange, advised that he had consulted with 
the attorney of the Canned Goods Exchange, Mr. Morris A. 
Soper, and learned that the plan which he submitted at a recent 
meeting was legal in every sense of the word. Before this plan 
can be finally adopted several amendments to the By-Laws of the 


Exchange are necessary, and these amendments will be ready 
and a report made at the June meeting of the Exchange. 

The next question, and the most important one of the meet- 
ing by far, was that of fixing a standard for tomatoes. Much 
suggestion, argument and criticism was heard on this subject, 


but considerable misunderstanding developed. Some were 
under the impression that the Exchange was working in con- 
junction with the Government Pure Food Officials, while others 
believed the standard was desired only for the purpose of settling 
disputes between members of the Exchange and those to whom 
they sell goods. The latter view proved to be the correct one, 
as the Committee had been appointed at a recent meeting with 
instructions to that effect. This explanation was not had until 
late, however, and much of the argument up to that point had 
nothing to do with the subject and is omitted. 

The fact that the Government is now seeking information 
for the purpose of declaring a standard for canned tomatoes is 
entirely separate and apart from the object and purpose of the 
Exchange at this time, and while the members of the Exchange 
are not opposed to what the Pure Food Officials are endeavoring 
to do it must be remembered that the Exchange is seeking to 
avoid any further rejection of tomatoes by the Buyers, through 
any misunderstanding as to just what constitutes a standard 
tomato. Instead of being opposed to the establishment of 
standards by the Government, the Exchange is heartily in favor 
of it and is anxious to give all the information on the subject in 
its possession. 


Mr. Phillips asked if the Exchange had not given some 
years ago a definition for a standard tomato, and in reply 
Mr. Shaw read the definition that was given as a standard can 
of tomatoes May 1, 1883, which was: ‘‘Cans to be reasonably 
full of ripe tomatoes, cold packed.’’ These last two words 
made it unnecessary to consider it any further. The standards 
as adopted by the Indiana, Ohio and Tri-State Associations, 
(and which will be found on the inside back cover of this issue 
of THE TRADE, ) were taken as a basis for argument and were 
approved by a number of those present. But some doubt as to 
the protection these standards afforded the packer against the 
unscrupulous buyer, in the case of a declining market, was ex- 
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LEWIS STRING BEAN CUTTER. 


The above illustration represents our improved String Bean Cutter Weare using 
the same principle as on the original machine, which has given such excellent satisfac- 
tion and are still in use by many canners. f A . 

Improvements consist of heavier frame, bevel gears and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing sticks, stones, nails 
or any foreign substance to pass under the knives without breaking any of the parts. 

Beans are scattered into vibrating hopper, fed automatically into pockets of drum, 
carried to the knives, cut and dumped on to the vibrating screen, taking out the short 
pieces that may come from cutting close to the end of bean. Capacity about 20,000 two 
pound cans in ten hours. 


Built by E. J. LEWIS, Middleport, N. Y. 
under patents May 14, 1901. Machines using thie principle are infringing. BEWARE. 
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pressed, and the general opinion was that they did not suffi- 
ciently protect the seller. 

It was pointed out that the price of goods when sold and 
when they reach destination had almost everything to do with 
the quality of the goods; in other words, if the goods were sold 
at 8234c. and the market dropped to 75c. by the time they 
reached their destination, they were sure to be classed as ‘‘sec- 
onds’’ and rejected by the jobber. A case of this kind was 
called to the attention of the members when, in 1908, 37 cars of 
tomatoes were shipped to New York City; the market declined 
and the goods were rejected. Upon investigation it was found 
that the seals on 17 of those cars HAD NEVER BEEN BROKEN, 
showing that the goods had been rejected without even taking 
asample. This instance goes to show that the quality of the 
goods has very little effect upon the buyer, but that the market 
price has very much to do with the canners’ chances of making 
money, and that some standard must be established by which 
the seller can prove to the buyer that the goods are up to the 
standard for which they were bought. 

One of the best suggestions was made by Mr. Baines. He 
moved that the Committee arrange to have some cases of goods 
which had been shipped from Baltimore about last Fall, re- 
turned to this point, the cans opened and the condition of the 
contents determined upon. This would give the Committee on 
Standards a good idea of how tomatoes will cut out when they 
reach the buyer, after having been shipped great distances and 
roughly handled. The goods would naturally be less solid than 
when first canned, and would enable them to ascertain what 
effect long shipments had upon the condition of the meat. 

This suggestion was finally made in the form of a motion, 
and seconded and carried. The Committee will, therefore, 
secure such samples and report to the Exchange at a later date. 

President Gibbs then asked for a report from another 
special committee having in charge the question of new quarters 


for the Exchange, owing to the great amount of noise about the 
present meeting rooms. It was learned that the lease carries 
them up to January 1, 1911, and nothing can be done until then. 

A letter from Greenabaum Bros., was then read regarding 
a clipping taken from the New York Commercial, in which it 
was stated that the Joseph Campbell Co. began dating their cans 
from May 5th and that a law had been passed, forcing all 
canners todo the same thing. It is well known that no such 
law has been passed and it was the opinion of all present that 
the inaccuracy of this statement should be called to the attention 
of the newspaper in question publishing the article. If the 
Joseph Campbell Co. have decided to date their cans they have 
done.su of their own free will and not because of a law forcing 
them to do so; they evidently feel that it is a wise business 
move and will help the sale of their product. Whether it 
will or not remains to be seen. 

At this time a move was made to adjourn. The meeting 
was well attended and the members were very enthusiastic. 


Current Trade-Mark Data. 


The following trade-marks have been favorably acted upon by the 
U. S. Patent Office. Any person who believes he would be damaged by 
the registration of a mark may oppose it. All inquiries should be ad- 
dressed to Edw. S. Duvall, Jr., Patent and Trade-mark Lawyer, Loan and 
Trust Building, Washington, D. C. 


SERIAL No, 


44,746 Word: Morado. Owner, the C. S. Morey Mercantile Co., 
Denver, Colo. Used on coffee, tea, strawberry jam, currant jelly, 
olives, black pepper, vanilla extract, maple syrup, cane syrup, 
canned corn, canned salmon, seeded raisins, canned peaches and 
rice. 

Design and Word: A picture of a Bell hanging bya chain 
and the word Bell written above it. Owner, Akerman & Tuffley, 
North San Diego, Cal. Used on canned olives. 


48,534 
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BALTIMORE, MD. 
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PRATT-LOW PRESERVING COMPANY 


SANTA GLARA ,GALIFORNIA 
April 6, 1909. 


A.E.Macneal Esq., 

Baltimore, 
Dear Sir. 

Enclosed please find New York Exchange for 
$21.25 to cover shipment of five gallons of your can 
stamp ink order for which we enclose you herewith. 

We trust you will give us the same quality 
we received from you last year, and we will thank you 


to make prompt shipment Vindly ship by freight. 


Yours v truly, 
mur CO.. 
Per-- LIEN. 
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WRITE FOR SAMPLES AND PRICES 
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Josh Jenks’s Marvelous Can Opener. 


There was a symposium of the elect of Gunville in Dave Hoyle’s 
saloon—though Gunvillites would have called it ‘‘a meetin’ of the boys,” 

Dave, having chosen a fat cigar, being of a methodical mind, rung up 
five cents on the cash register and seated himself with his heels on the 
stove. He blew a reflective cloud of smoke, which, incidentally, all landed 
in Hiram Jamies’s left eye. When the lacghter occasioned among the com- 
pany by Hiram’s back somersault had died away, Dave, being king in his 
own bar, began: 

“Talkin’ ’bout cranks and bugs, I don’t know if any of youse boys 
knew Josh Jenks what used to live here way back some years. I guess ye 
don’t. Josh was the most all-fired mechan’cal cuss I ever sot eyes upon, 
an’ that’s sayin’ no few. Always inventin’ somethin’, he were, except the 
way to make money, which was bad for Josh, not to mention trade. 
I took a frien’ly interest in Josh, him bein’ by way of a distant relation of 
mine, and ofttimes of an arternoon Josh would look in an’ sit on that stool 
an’ talk, not that his talk was easy to get at, always ’bout triangles an’ 
dinnymies, which I take was to do with ’lectricity. 

“Things was goin’ bad with Josh, an’ I was sayin’ to myself that his 
inventin’ fever was ’bout over, when he comes in one day wavin’ a great 
can an’ plants it on the counter. I ducks under, thinkin’ it was a bomb 
the fool feller had, but when I sees nothin’ doin’ I pops up, lettin’ on I 
had been lookin’ foracork. ‘’Lo, Josh,’ says I. ‘Dave,’ says he, ‘I’ve 
got ’em hip an’ thigh now. Behold Josh Jenks’s patent self-openin’ can. 
Trade-mark, ‘‘Opens at the word o’ command.’’’ 

“It pears he had been readin’ some kind of a kid’s book—‘Ravin’ 
Nights,’ or suthin’ ’bout a feller, Ally Babby, what found a robbers’ cave 
chockful of gold dust an’ joolry, an’ made the rocks open when he up an’ 
says the pass word of ‘Open Seize Him,’ or some sich truck. Well, Josh’s 
idear was to fix a kin’ of a talkin’ machine to the preserve cans, to work 
back’ards, ye see, so that when ye says ‘Open Seize Him’ into a hole, the 
blamed thing gits to workin’ and off popsthe lid on its own. He gits me 
to say the pass word, an’, I’ll be hanged! if the ornery ol’ thing don’t 
give a click-click an’ act ’cordin’ to the word. Great, it was, an’ I lent 
Josh ten beans to git it patented, there bein’ a little idear of me gittin’ 
half profits. 

**Then Josh takes it roun’ all the cannin’ firms, an’ one on ’em was 
fool enough to take it on trial, the understandin’ bein’ that Josh was to git 
ten thousan’ if it were any good. There was no holdin’ in Josh, an’ he 


spends a!l he has treatin’ the boys an’ talkin’ bout what he was goin’ to 
do with the cash. 

‘‘Soon Josh’s cans were on the market, an’ spite of one Dutchie who 
came seekin’ Josh’s blood, because he near starved to death on a Sunday 
owin’ to him bein’ unable to say ‘Open Seize Him,’ all went with bells. 

‘‘Then the barrel burst. Some blamed burglar got into Deacon Walk- 
er’s store, where he had laid in bout a hundred dollars’ wuth of canned 
stuff with Josh’s patent, an’ like a doggoned edyut he reads the label, an’ 
to test it, says ‘Open Seize Him,’ an’ blame if all them cans did’ begin to 
go off like crackers. The neighbors, hearin’ the noise, gits scared, thinks 
some varmint is gittin’;ready to blast Gunville off the map, an’ sails into 
deacon’s store. The burglar gives a yell an’ gits away bya back winder 
while the neighbors do ’bout two hundred an’ fifty dollars’ damage chas- 
in’ thro’ the store. ’ 

‘Deacon he comes down on the can company, an’ they comes down 
on Josh, I lent Josh a dollar, an’ there must be a power of interest due, 
for to this here day I ain’t sot eyes on Josh. That were the last I heard on 
him, though I guess he’s flyin’ airships now under a nomdyplum.”’ 

‘“‘What kin’ of a fixin’ had Josh on the can?”’ said the school-teacher. 

‘“‘Aw, go on!’’ said Dave. ‘‘Another o’ them mechan’cal cusses. 
Closin’ time, boys.’’—JUDGE. 


A Cure for Cancer. 


The Merchants’ Review of New York, says: It isacurious 
thing that tomatoes, once ignorantly believed to cause cancer, 
are now recommended as a form of diet to prevent, check and 
cure cancer. Some authorities call the tomato an intestinal anti- 
septic, owing to the cleansing effect which it has upon the entire 
alimentary canal. The grocer, in his stock of canned tomatoes, 
has an arsenal of health-giving powers that probably beats the 
medicinal virtues of the average druggist’s stock of drugs. 


Indianapolis, Ind.—Two large manufacturers of catsups, 
one in New York State and the other in Michigan, are on trial 
here charged with putting in more than one-tenth of one per 
cent. of Benzoate of Soda. A report says the evidence shows 
that only three samples contained as little as the label stated. 


DON’T CAN 
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EYES SHUT 


Use the Ryder Can-Marker and have 
every Can bear its identifying mark 
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CANNING ITEMS. 


New Firms, Failures, Fires, Personals and News 
of Interest. 


The factory of the Kirkwood Canning Co., at Waterville, 
N. Y., will not be operated this season. The farmers are not 
anxious to grow sugar corn for the canners. 

Sag Harbor, Me.—The Montauk Packing Co. of this place 
had such a successful season last year that extensive improve- 
ments have been made and a big pack will be put up this year. 


Rush, N. Y.—The Genesee Valley Preserving Co., formerly 
operating a factory at this place, is insolvent, and the factory 
will not be operated. Poor management and inability to get the 
the farmers to grow crops for the factory caused trouble. 


Muldrow, Okla.—The Muldrow Canning Co. was recently 
incorporated, with a capital of $6,000. J. H. Parker and J. W. 
Goodman of Muldrow and R. W. Hines of Sallisaw, are directors. 


The Mifflinger, Penna., Telegraph recently had the fol- 
lowing to say:- 

The Canning Factories over which there was so much¥fuss 
made here a few years ago, are about all sold out. Like all 
other get rich quick schemes they have made the money off the 
people and now are enjoying it in seclusion. Hedge Fences; 
Bohemian Oats; Graveyard Insurance; Reaperknife Grinders; 
dead fruit trees and what not; yet people will believe that from 
nothing they can reap dividends. Whenever a big dividend is 
in sight the sharks don’t go about begging people to take it. 
They are not built that way. Look out for the next scheme. 
Learn all you can, then kick the scalawag off the place, but 
don’t give him money nor paper. Tend your own business and 
be content. 


Roanoke, Va.—M. F. Perry who recently purchased the 
canning factory at Stoneville, N. C. has moved the machinery, 
etc. to Ridgway, Va. 


Milwaukee is proud of the fact that the next meeting of 
the N. C. A. isto be held there, and every now and again a 
little thought is given over to the canners. 


What’s the matter with Wisconsin this season? A number 
of the big companies formerly operating in that state have de- 
clared their intention to abandon the work. 


Western packers of canned tomatoes are not inclined to ac- 
cept less than 75c. f. o. b. for futures, believing the goods are 
and will be worth that price. 


The New York Commercial has predicted that the sanners 
will finally openly advocate a canned goods dating law and states 
that many canners have become strong advocates of such a law, 
but representatives of The Trade can find no such sentiment 
existing among canners or anyone directly interested in canned 
goods. 


Sauquoit, N.Y.—Damage to the extent of about six thousand 
dollars was done to the factory of the Sauquoit Canning Co. 
last week, and considerable damage done to some stores in the 


. factory. 


Freeland, Mich.—A report says there is a likelihood of a 
canning factory being established here. No namesare to be had. 


The Alaska Packers Association are reported to be ne- 
gotiating with the Standard Oil Co. for the purchase of two 
vessels to be added to their already large fleet. 


Frankfort, Ky.—The canning factory at this place will not 
be operated this season and probably not again as the farmers 
decline to raise crops for canning, ortorenttheirland. Raising 
corn for hogs is declared to be more profitable. 

North Yakima, Wash.—The factory at this place will 
probably not be operated this season and the fruit grown in the 
section will be shipped to Sumner to be canned. 


A report from Juneau, Alaska says the canning factories 
are preparing for a large pack of Salmon and that managers are 
busy putting the factories in readiness for the season. 


The Noank R. I. Packing Co., packers of lobster, opened 
their factory during the past week.- 


Mattituck, L. I., N. Y.—Asparagus canning has begun in 
this section the cutting is light as yet. 


Lushing, O.—The Lushing Canning Co. incorporated for 
$10,000. Newton L. Bunnell, J. A. Hopkins, James W. Mont- 
gomery, John Speaks, C. C. Redkey and Allen G. Barber are 
interested. 


New Orleans, La.—A report says the oyster planters, grow- 
ers and packers in this section have made a move to form an or- 
ganization and have made W. J. Lowrance, Chairman. A meet- 
ing was to have been held on the 11th instant but we have not 
had a report of this as yet. 


MPLE—Light Running—Easy to Clean—None Better 


IF USED IN CANNING FACTORY, | HAVE IT 


IF YOU ARE LOOKING FOR BARGAINS IN 
MACHINERY LITTLE USED--I HAVE THEM 


Sinclair-Scott Colossus Pea Separators 
Hawkins Cappers 

Merrill & Soule Upright Cookers 
Model M Cutters 

Morral Cutters 

Niagara, Baker and Zastrow Kettles 
Cyclone Pulp Machines 

Monitor Bean and Apple Filler 
Bucklin Pea Filler 

King Tomato Fillers. etc. 


H. COTTINGHAM,_ - 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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é Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application, 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 


THE FRED. H. KNAPP COMPANY, WESTMINSTER, MD. 


FOR SALE OR RENT. 


Canning Factory, located at Downes, Md., on the Mary- 
land, Delaware & Virginia Railroad. Good location for raw 
material. Address, 


2263m Lock Box No. 8, Ridgeley, Md. 


Reliable Employees. 


In order to operate your factory to show a profit, and per- 
mit yourself sufficient leisure to enjoy the profits made, you 
must have dependable Superintendents, processors and others in 
charge of the various departments. If you fill these positions 
with men who should be digging ditches, you will, sooner or 
later, be advertising your factory for sale on this page. 

In order to avoid that expense and misfortune, as well as 
trouble and worry, we suggest that you communicate with 
those advertising in our Employment Column. See page 38. 
These men know the canning business—your business. 


WE HAVE FOR SALE 


1 Hawkins Capper, good as new. 
One Auto-Tipper, good as new. 
King Tomato Fillers. 

__ 400,000 No. 3 Tomato Labels, cheap. 


Machinery of all kinds; Canning Houses for Corn and 
Tomatoes. 


Write us for anything in the canning business; we have it. 
COURTLAND MACHINE Co., 
308 Courtland St., Baltimore, Md. 


MACHINERY FOR SALE. 


One 12-disk Sprague continuous Exhaust Box; One Stevens 
No. 2 Tomato Filler; One Stevens No. 10 Tomato Filler; One 
King Tomato Filler for No. 2’s and No. 3’s; One continuous 
Tomato Scalder; One Bucklin Cyclone Pulp Machine; One Day 
Catsup Finisher; One Buffalo Kraut Cutter No. 2; One Advance 
Cooker and Filler; One M. & S. Rotary Silker; One M. & S. 
Double Corn Mixer; Two Sprague Corn Cutters, styles 90 and 93. 


Address, ‘‘MICHIGAN,’’ care The Trade. 


FOR SALE. 


One Invincible Bean Grader. 

One single-geared Burnham Corn Filler. 

Both in perfect working order and in as good condition as 
new. Address, UTICA CANNING CO., Utica, N. Y. 


Labeling Machine Wanted. 


Wanted:—A second-hand Knapp labeling machine for No. 
3 cans. 


Address, F. L. Webster, Adams, N. Y. 


MACHINERY FOR SALE. 


One Zastrow Closed Kettle, with 3 Crates, $ 75.00 
One Horizontal ro H. P. Steam Engine, 100.00 
One Hawkins Capper, . - - - 500.00 
One Automatic Tipper, complete, . - 35.00 
One Hawkins Exhaust Box, - - - 25.00 
One Jersey Queen Filler, - - - - 75.00 


Address C. F. HARWARD, Halls, Tenn. 


FOR SALE. 


Complete plant, 20,000 capacity; a great bargain in machin- 
ery: 4 
One Stevens Automatic Filler 
. ‘ Hawkins Exhaust Box 
‘* Star Capper & Wiper 
‘* Crane Fixture, No. 2 
‘* Blower, No. 2 
Two-Burner Carburater 
Three Firepots and Burners 
‘* Tron Kettles, 40 by 60 
‘* Line Shafts 
Eleven Wood Pulleys 
Thirteen Gandy Belts 
One 40 Horse-Power Tubular Boiler 
Horizontal Engine. Address, 


C. F. Harward, Halls, Tenn. 


OPPORTUNITY FOR CANNER. 


The owner of a 4,000 tree peach orchard in Geogia will 
erect a small cannery and lease it toa first-class canner, who 
will contract to take his peach crop delivered at the factory. 
An abundance of other fruit, berries and vegetables can be 
bought near the proposed cannery site. Information to inter- 
ested parties. Refer to file No. 5,581. Wealso have other 
good locations for canneries. 

M. V. RICHARDS, 


Land and Industrial Agent, Southern Railway, 


137 Pennsylvania Avenue, Washington, D. C. 


PICKLE TANKS WANTED. 


Wanted—Second-hand Pickle tanks, about 14 ft. by 8 ft. 
staves. Give complete description of condition, hooping and 
kind of timber. Address, 

‘*PICKLES’’, care The Trade, 


PEACH PEELER FOR SALE. 


For SALE—One Judge Peach Peeler, practically new. 
Only used one day, on account of no peaches in Baltimore. 


Address Wm. GrecuT Co., 


561m. Ft. Sharp St., Baltimore, Md. 


| 
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NOW GOOD TIME 


To order a Knapp Labeler and Boxer. We 
guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 
While they last these Machines are fine bargains. 

We guarantee these to do work equal to 


new ones and to give satisfaction. Will allow 


time in one year from date of purchase. 
Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 


features. 


Write us today for our new catalogue. 


THE FRED. H. KNAPP CO., 


WESTMINSTER, MD. | 


|PENNSYLVANIA 


Delaware Avenue Stores, Nos. I, 2, 3 
= —Delaware Avenue, Water and 


WAREHOUSING 


Water Streets. 


full amount paid towards new Machines any : 
& 


Pennsylvania Tobacco Stores, Bonded 


—Front, Water and Pine Streets. and Safe Deposit Co. 


Sixteenth Street Stores — Sixteenth 


enone Banking House and Main Office, 113 and 115 South Third Street 
Moro Phillips Stores—Delaware Ave- 


nue, Swanson and Fitzwater PHILADE LPHIA 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 


Avenue, south side of Catharine 

and Swanson Streets. Best Warehouses for 
Port’ Richmond Stores— Richmond 

and Cambria Streets. Canned Goods 
Twenty-third Street Stores—Twenty- In the Heart of the Jobbing District. 

third and Race Streets. Direct Railroad Track Connection. 
Twenty-third Street Hay and Straw In close proximity to Steamship Piers. 

Warehouse — Vine and Bansall ADVANCE MADE 

Streets. 


NEGOTIABLE RECEIPTS ISSUED 
Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. Storage Labeling — Distributing 


Warehouses for storage ot Hazardous 
Merchandise. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. 8. Hull Mfg. Co., Baltimore. 
Sprague Can’g. Mchy, Co., cane 
American Compressor & Pump 
Jones Machine Co., Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Apple Fillers. 
See String Bean Fillers. 
Automatic Canmaking Machinery. 
See “Can Making Machinery.” 
Automobiles. 
Sinclair-Scott Co., Baltimore. 
Books for Canners. 
“A Complete Course in Canning’’ and others 
The ‘Trade. 
Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 
Boxes and Box Shooks,. 
Canton Box Co., Baltimore 
H. D. Dreyer & Co., Baltimore. 
Boxing Machines. 
Burt Machine Co. Py) Baltimo 
Fred H. Knapp Co., Westminster, Md. 
Brokers. 
Baker & Morgan, Aberdeen, Md. 
. D. Blakemore & Co., New Orleans, La. 
essup & Roberts, Philadelphia. 
. E. Robinson & Co., Belair, Md. 


Baltimore. 


Brushes. 
Laitner Brush Co., Detroit, Mich. 
Cans. 
Can Go., New York, Baltimore, Chicago, 


n Francisco. 
Can Co., Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore. 
Wheeling Can Co. -» Wheeling, W. Va. 
Walter J. Phelps, Baltimore. 
Virginia Can Co., Buchanan, Va. 
United States Can Co., Cincinnati, oO. 
Can Making Machinery. 


‘Ze 
t. Vernon, nN. 
John R. Mitchell “baltimore. 
Slaysman & Co., Bal timore. 
Stevenson & Co., Baltimore. 
J. A. St eward, Rutland, Vt. 
Jones Machine Co., Baltimore. 
Canners’ Supplies. 
Ayars Machine 
Geo. Lockwood ja. 
Sinclair Scott Co., Baitimore. 
Sprague Canning "Machinery Co., Chicago. 
Boars R. Stickney, Portland. 
. K. Robins & Co., Baltimore, Md. 
Markers. 
S$. M. Kyder & Son, Niagara Falls, N. Y. 
Perfect Can Stamper Co., LeRoy, N. Y. 
Can Marking Ink. 
A. E. Macneal, Baltimore. 
Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 
Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 
Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
ve 3 Ams Machine Co., Mt. Vernon, N. Y. 
L. . A. Steward, Rutland, Vt. 
ge Canning, Machinery Co., Chicago. 
Cottingham altimor 
EK. Renneburg & Sons, Baltimore. 
K. Robins & Co., Baltimore, Md. 
Solder Co., Chicago, Ill. 
Cap Placing Machines. 
E. M. Lang Co., Portland, Me. 
Capping Steels. 
Kk. Lockwood Co., Philadelphia. 
Max Aims Machine Co., -» Mt. Vernon, N. Y. 
EK. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., “Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
. R. Stickney, “Portland. 
Geo. W. Zastrow, Baltimore. 
Jones Machine Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Catsup Machines. 
H. Cottingham, Baltimore. 
Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore 
Sprague Canning ‘tachinery Chicago. 
Consulting Expert 
W. L. Hinchman, Haddonfield, N. J. 
Chloride of Calcium, 
Sprague Canning Machinery Co., Chicago. 
Clutch Pulleys, etc. 
Sinclair Scott Co., Baltimore. 


Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal. 
Continental Can Co. Ch Chicago, Baltimore. 
Sanitary Can Co., Fai rpert. 
Southern Can Co. Baltimore. 


Condensed Milk Fillers. ® 
Henry R Stickney, Portland, Me. 


Continuous Line 
Sprague Canning “Machinery Co, Chicago. 


Conveying and Elevating Machinery. 
Bethlehem Foundry & Mach. Co. 
Bethlehem, Pa. 


Cc. 8. Harris Co., Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 
Coppers, Soldering. 
See Canners’ Supplies. 
Copper Jacketed Kettles. 
. “Kettles, Process.” 
Corn Cookers and Fillers 
ars Machine Co., Salem, N. J. 
Baltimore. 
Morral “Gani eral, >. Co., 
| anning chin: hicago. 
Robins & Co, Baltimore, Md. 


Corn Cutters. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago. 
Corn Huskers. 
Huntley Manufacturing Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co, Chicago. 
Corn Mixers. 
Sprague Canning Machinery Co., Chicago. 
Corn Silke 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Morral Bros., Morral, O. 
Cranes. 
Burt Machine Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
H. Cottingham, tim 
A. K. Robins & Co., Baltimore, Md. 
Crates, Iron Process. 
Morral Bros., Morral, O. 
EK. Kenneburg Sons, Baltimor 
Canning Machinery Con Chicago. 
W. Zastrow, Baltimore. 
A, Robins Co., Baltimore. 
Decorated 
Metallic Decorating, Co., New York. 
Dies, Presses and Tools. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt Vernon, N. ¥. 
E. Bliss Co. Brooklyn N. Y. 
hy kh. Mitchell Co., Baltimore. 
Slaysman & Co., 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Kutland, Vt. 
Jones Machine Co., Balti more. 
Engines, Boilers, Fittings, ete. 
BE. Rennebur, Sons, Baltimore. 
Slaysman & Baltimore. 
Jones Machine to., Baltimore. 
Factory Trucks. 
See ‘‘Canners’ Supplies.’ 
Feed Water Neaters. 
Steam Appliance Mtg. Co., Batavia, N. Y. 
Filling Machines, 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. | 
Sinclair Scott Co., Baltimor 
Spra gue Cannin Machinery Co., Chicago. 
Ss. Howes Sioee Silver Creek, N. Y. 
Mf Co., Silver Creek ¥. 
Henry R. Stickney, Portland, 
A. K. Robins & Co., Baltimore, Ma. 
Filters. 
Steam Appliance Mfg. Co., Batavia, N. Y. 
Fire Pots. 
E. W. Bliss Co., Brookl, N. ¥. 
Ayers | Machine Co., S$ N. J. 
J. S. Hull Mfg. Co., Baltimore. 
E. Renneburg & Sons, Baltimore. 
RK. Stickney, Portland, Me. 
M. Kemp fg. Co., Baltimore. 
enn and Gasoline Engines. 
Slaysman & Co., Baltimore. 
Jones Machine Co., Baltimore. 
Gasoline. 
“yd Oil Co., Nearest Tank Station. 
Gas Light 
Alex. Milburn Co,, Baltimore. 
Gee Machines, 
. M. Kemp Mfg. Co., Baltimore. 
E K. Robius & Co., Baltimore, Md. 
Grates, Ftrnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines. 
See “Conveying and Elevating Machinery.” 
Insurance. 
Canners’ Exchange, Chicago. 
Jacket Kettles, Steam. 
See ‘Copper Jacketed Kettles.” 
Kerosene Oil Systems. 
J. S. Hull Mfg Co., Baltimore. 
Kettles, Process. 
Geo. E. Lockwood Co., Philadelphia. 
Kraut Machine 
John E. Smith's s Sons Co., Buffalo, N. Y. 
Labels. 
Simpson & Doeller Co., Baltim 
U. Rg Printing Co., Cincinnati ane Brooklyn. 
k. J. Kittredge & Co., Chicago. 
Stecher Lithographic Co., Rochester, 
Labeling Machines. 
Burt Machine Co., Baltim 
Fred H. Knapp Westininster, Md. 
Morral Bros. orra 
A, K. Robins & Co., 
Lacquer. 
Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, Baltimore. 
Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 
Metals, Perforated. 
See “Seives and Screens.” 
Mixers, Corn, yoy etc. 
H. Cottingham, Baltimor 
Sprague Canning Machinery Co., Chicago. 
Oyster Cars. 
Edwd. & Son, Baltimore. 
Geo. Zastrow, Baltimore. . 
Oyster 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Steam Boxes. 
Edwd. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago 
Zastrow, Baltimore. 
Overhead Tracking. 
Bethlehem Foundry & Machine Co, 


Sprague Machinery Co., 
e's. Harris Co., Rome, N. 
Pails, Tubs, Bowls and Pans. 

See Canners’ Supplies. 
Paring Knives. 
See Canners’ Supplies. 
Paring lunchines, 
Sinclair Scott Co., Ba 


te. 
B t Machine Co., Baltimore. 
Co., Westminster, Md. 
ten orney. 
Béwd. 6. De . Duvall, Jr., Washington, D. C. 


Pa. 


- Canaers’ Supplies. 


Pea Blanching Baskets. 
See Canuers’ Supplies. 
Pea Blanchers. 
Huntley Mfg. Co., Silver Creek. N. Y. 
Pea Cleaners. 
S. Howes & Co., Silver Creek, N. 
Huntley Mfg. Co., Silver Creek, ne 
Pea Fillers. 
ayems Machine Co., Salem, N. J. 
Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning "Machinery Co., Chicago. 
Pea Separators or See, 
S. Howes Co., Silver Creek, » F 
Huntley Mfg. Silver Check, N. ¥. 
cdwd. Renueburg Son, Baltimore. 
Sinclair Scott Co., Baltimore. 
Pig Lead and Tin 
KE. M. Lang Co., Portland, Me. 
Presses, Dies, ete. 
See ‘Dies, Presses and Tools.” 
Pineapple Machinery. 
K. J. Lewis, Middleport, N. Y. 
The John K. Mitchell Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Stevenson «& Co., ‘Baltimore, 
Geo. W. Zastrow, Baltimore. 
Process Kettles. 
See Kettles, process. 
Pulp Machines, 
8. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Pumps and Welidigging Machinery 
Jones Machine Ce., Baltimore. 
Retworts. 
See Kettles, process. 
Revolving Screens, 
See “Seives and Screens.’’ 
Salt. 
Viamond Crystal Salt Co., St. Clair, Mich. 
Worcester Sult Co., New York City. 
Sanitary Cuus, 
American Can Co., New 
Sauitary Can Co. bairport, N. Y. 
A. Steward, Kutland, Vt. 
Sanitary Can Making Machinery. 
Max ay Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt 
Scrap Tin, 
Aummidon & Co., Baltimore. 
Seeds. 
Leonard Seed Co., Chicago, Ill. 
ar 0. ord, Con 
Self Fluxing Solder 
Chicago Svlaer Co,, “Chicago, Ill, 
Sieves and Screens. 
S. Howes Co., Silver Creek, N, Y. 
Huntley Mfg €o., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore 
Sprague Canning "Machinery ‘Co. Chicago. 
Scaiders, Tomato, ete. 
Ayars Machine Co., a1 N. J. 
Morral Bros., Morral, O le 
Kdwd. Kenueburg & Son, Baltimor 
acl rague Canning Machinery Co., Chicago. 


older. 
son M. Lang Co., Portland, Me. 
Chicago So - Chicage, Ill. 
Soldering Flu 
Geo. B. Laghwecd Co., Philadelphia. 
Solder Applied Caps and Machines. 
E. W. Bliss Co., Brooklyn, N. Y. 
Solder Hemmed Caps. 
American Can Co., Sew York, Chicago, Baltimore 
Sank raucisco. 
Continental Can Co., Syracuse, Chicago. 
Virginia Can Co., Buchanan 
M. Lang Co., Portland, 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 


- Soldering Furnaces. 


prague Cannin achinery Co., 
Sorting Toma to. 

Huntley Mfg. Co., Silver N. Y. 
Steam Coils. 

See ‘‘Kettles, Process.”’ 
Stencils, 

See Canners’ Supplies. 
Storage. 

Penna. Warehousing & S. D. Co., Philadelphia. 
String Bean Machinery. 

S. Howes Co., Silver Creek 


Huntley Co., N. Y. 
KE. J. Lewis, 
Syruping Machines. 


See ‘‘Filling Machines.” 
Tanks, Iron, 
See Kettles, process. 
Time Checks. 
See Canners’ Supplies. 
Tin Pilate 
Pope Tin Plate Co., ERmbats, Pa. 
Tin Plate Lithograp n 
Metallic Decorating Co. es New York. 
Tipping Machines and Solder, 
Chicago solder Co,, Chicago. III, 
Tomato Filling Machines. 
See “Filling Machines.”’ 
To Buy or Sell Machinery, etc. 
A “For Sale” ad in The Trade, Baltimore. 
Topping and Wiping Machines. 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., ‘Baltimore. 
Sprague Canning Machinery Co., Chicago. 


Jones Machine o., Baltimore. 
Trucks. 

Warehous 


Penna. Warehousing & 8. D. Co., Philaleipnma. 
Washing Machines, Tomate. 
Huntley Mfg Co., Silver Creek, N. ¥. 
Water Softeners and Purifiers. 
Steam Appliance Mfg. Co., Batavia, N. Y. 
Wipers, Can. 
Morral Bros., 
Sprague Magninery Co., Chicage. 
Jones Machine Co., * Baltim: 
Wire Baskets. 
See Canners’ Supplies. 
Wire Canners. 
ing Machines. and Graders. 


> 
Ayars Machine Co., Salem, N. J 
At 
| 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WantTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave. 
New York. 


HELP WANTED—Man with No. 1 grade Engineer’s License, who 
understands packing house machinery, and is willing to make himself 
useful on machinery when needed. Address, giving experience and salary 
expected. 


“J. R. S.,”? Care THE TRADE. 


WANTED.—At once, first-class catsup maker. Give reference and full 
particulars. Address, Box 64, Hamilton, Ont., Canada. 


SITUATIONS WANTED. 


PosITION WANTED—By an experienced and competent man, situation 
as manager or superintendent of canning factory. Can pack first-class 
goods, handle help and solicit acreage. Best references. Address ‘‘H. R. P.”’ 
care THE TRADE. 


PosITION WANTED—As Processor or Manager of canning plant, by 
party having fifteen years’ experience in the business and good references. 
Will be glad to hear from any one wishing a reliable man. Address 
H. M. C., Madisonville, Ky. 


PosITION WANrED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cans. Four years experience with these cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and competent man. Address ‘‘SANITARY,’’ care THE TRADE. 


PosITION WANTED— By a manager and superintendent processor, 
having had 20 years experience canning and preserving pineapples and all 
kinds of fruits and vegetables. Thoroughly nnderstands the preserving of 
jams, jellies, catsup, chili sauce, mincemeat, mustard, crushed fruits and a 
full line of soda-fountain specialties. Expert in putting up plants for 
canning and preserving pineapples as well‘As all kinds of canned goods. 

Address ‘‘PINEAPPLE,”’ care of THE TRADE’ 


PosITION WANTED.—By party with 23 years’ experience in canning 
fruits and vegetables, and a first-class machinist for the canning factory. 
Can build an entire plant or remodel an old one, and keep the machinery 
in the best condition. Will furnish A1 reference to those interested. 
Address, ‘“‘I, N. F.’’ care THE TRADE. 


PosITION WANTED.—As Superintendent, by man of long experience. 
Have the best of reference from former employers. Want a position where 
I will have entire charge of factory, and in such a position I can give the 
best results as to quality, quantity and turn out the goods at the proper 
cost. Will be glad to give further information to those interested. 
Address, ‘‘C. B. W.”’ care THE TRADE. 


PosITION WANTED—By an industrious and trustworthy man, with 
nine years’ experience in warehouse; position as foreman over same, 
Understand to quite an extent, the processing and grading of goods. The 
highest and best of recommendations furnished upon application. 


Address ‘‘M. C. M.’’, care THE TRADE. 


PosITION WANTED—By active, energetic Processor and Manager. 
Have managed factories successfully in the East, South, West and South- 
west; have handled all the latest and most improved machinery, equip- 
ment, methods and sanitary systems. Good manager of Help; executive 
ability. References. Address ‘‘PRACTICAL,’? 212 N. Gilmor Street, 
Baltimore, Md. 


PosITION WANTED—By young man who has had experience in put- 
ting up Jelly, Jams, Catsup, Wet and Condensed Mince Meat, Meats, pure 
and compound Fruit Butters and Preserves. Have also had experience as 
warehouse Foreman and have attended to shipping. Address, 


“‘W”’ care The Trade. 


PosITION WANTED—Having had twelve years’ experience as a buyer 
of canned goods of all descriptions, I desire a position in this line with 
established firm. Am thoroughly familar with both Eastern and Western 
packing house products. Can give good reference from former and present 
employers. Address, ‘‘RESPONSIBLE,”’ care THE TRADE. 


WAaNTED—Position asa first-class and practical canner of 20 years’ 
experience, not missing one season of canning in that time. Can pack all 
kinds of fruit and vegetables, bar none. Terms reasonable; will contract 
by the season or year. Address, ‘‘L. M.,’’ care THE TRADE. 


PosITION WANTED—By a young man (single) with six years experi- 
ence in the building up of a bottled and canned goods business, where the 


market demaded quality, and the strictest economy, unecessary to make a - 


profit. Can make first class goods, handle help and take care of machin- 
ery. Anyone requiring a competent man, address, 


,““GOOD AS GOLD," care The Trade. 


There is more Profit in Specialties and Oddities than 
in Standard Packings 


If you agree with this and wish to consider any of 


the following, write for information. 


Turnips. 

Turnip Tops. 

Potato Salad. 

Ham and Cabbage. 

Pork and Cabbage. 

Tomato Soup Stock. 

Parsnips, for frying. 

Corned Beef and Cabbage. 

Onions—with and without Sauce. 

Lentils—with and without Sauce. 

Cauliflower—with and without Sauce. 

Asparagus, cut—with Cream Sauce. 

Tomato Extract for making clear Soups. 

Cubed White Potatoes for use in Chafing Dish 
Cooking. 


A Complete Boiled Dinner, comprising Corned Beef, 
(or Ham), Cabbage, Turnips, Carrots, Etc., with Potatoes. 


W. L. HINCHMAN, Ph. G. 


CHEMIST AND ANALYST 
EXPERT IN PACKING AND PRESERVING 


No. 1 W. Main Street, ‘Haddonfield, N. J. 


——AT THE— 


Baltimore Theatres 
WEEK OF MAY 16th, 1910. 


FORD’S. 
Mon., Tues., Wed., Thurs., Fri., Sat. 
CARMEN AIDI 
AUDITORIUM. 


PAGE STOCK CO. 


MARYLAND. 
Matinee Daily. 
KEITH STAR ATTRACTIONS. 


HOLLIDAY STREET. 
Matinee Daily 


“SWEET CLOVER.” 


GAYETY. 
_ Matinee Daily. 
“THE DAINTY DUCHESS.” 
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BALTIMORE CANNED GOODS MARKET eae 
“ T. J. MEEHAN & CO., Brokers, Baltimore. Cash Regular 
UNLAB&LED GOODS ABOUT 2%c. LESS. No. 2 Shoepeg 
QUOTED F. O. B. BALTIMORE. 
APPLES. No. 2 85 
HERRING ROE 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. 
. Regular, 
ASPARAGUS. MIXED VEGETABLES FOR SOUP. 

H. H. TAYLOR & SONS, Brokers, Baltimore, Md. NO, 212 72% 

0.2 q. Medium 250 2 65 
No. Sq.Small_ . 225 240 OKRA AND TOMATOES. 
BEANS. STE 
T.G. CRANWELL & CO., Brokers, Baltimore. oY. RS. 
E. C. SHRINER & Co., Brokers, Baltimore. 
mae. No. 1, 3 Ounce 
(Plain Goods 2%c. Less on 28 and 3s, re. on 18.) 5736. 
10 275 T.G. CRANWELL & CO., Brokers, Baltimore. 
50 52% No. .3 Standards i in Water 7° 
LIMA BEANS PEACHES. 
RED KIDNEY, 2 Seconds, 72% 
BEETS 
BERRIES. 
B.C. SHRINER & CO., Brokers, Baltimore, Md. 
90 H. H. TAYLOR & SON, Brokers, Baltimore. 
No. 1 Extra Sifted Barly Janes 6 75 
No. 2 Blueberries, Standard “2 Barly June Standard .... 75 
72% 75 2 Sifted............ 5 go 
No. 10 4 50 ‘2 Extra S‘fted ifted 3 110 
No. 2 Raspberries, 85 2 Extra Fine S I 20 I 30 
No. 2 I 30 2 Petit Pois 17 
No. 1 90 1 00 2 Seconds 65 70 
No. 1 Strawberries, Preserved 
3 50 J. MEEHAN & Co., Brokers, Baltimore. 
CHERRIES No, 2 Seconds in 
2 Extra Standard, Whele Circles, E. & C I 25 
No, 2 Standards ia in Water, Red ‘* 2 Selected, Whole Circles, Heavy Syrup. I 40 
No. 2 Whi ig Grated, Heavy Syrup.............. I 40 
No.2 = ‘‘ Ex. eeu biake.sein ‘* 2 Fancy Extra Selected, Preserved, Sliced I 60 
No, 2 ‘* Red, Extra Pitted... ‘* 2 Fancy Extra Selected, Preserved, Grated.. t 60 


é 
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BALTIMORE CANNED GOODS MARKET—ContTinveD. 
SUCCOTASH—Green I 10 
PINEAPPLE—Continued. Dry Beans and Green Corn No, 2.........0065 cesses 7° 
Cash Regular Maine I ro 
No, 1 Standard Grated, Good 1 Symup, & 75 SAUERKRAUT—Fancy No. 75 
“ » Pie Grated, Solid Packed, Syrup. 85 SWEET 
Pie Grated, Solid Packed, —In I 00 dard NO. 
Gallon Pie Grated, Solid Packed, —In Syrup 3 25 SPIN |ACH—Fancy I 05 
PUMPKIN. Standard No. 3.. 
SAUER KRAUT. Standard 2 05 
CANNED FRUITS 
SUCCOTASH APPLES—New York State No. 90 
SPINACH. BLACKBERRIES—Standard No, 75 
“2 Full Standards 50 Red Pitted Sour No. 10. 9 00 
PEACHES—Michigan, Unpeeled | 71% 
“s eeled in Water NO. 236............ cesses t 12 
CHICAGO MARKET (F 0 B CHICAGO ) id I 20 
PEARS— Peeled Water NO. 80 
of ‘ ‘ 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. Syrup = No. 
PINEAPPLE—Bahama Extra 2 00 
: ate 2 oF 
ASPARAGUS—California White Mammoth No. 2%...... ne Grated ‘ I 75 
“ as Sliced “ Std. I 40 
“ “ Green, se _ Grated “ I 45 
White, Large No. 234...... Hawaii Sliced Extra 2 35 
= “ es “Standard 2 Ia 
“ “ Green, “Extra I 05 
“s White, Medium ‘* Standard I 45 
Green, “ NO. ‘Grated Extra 1 65 
“ os Green, Shredded Syrup No. 10 6 25 
ix “ Round Eastern Pie Water INO. I 00 
“ “ Round No.1 ...... 
BEANS—String, Refugee Size, 1 Whole No. 65 
“ Limas Extra Graded Green _ Sy I 15 ST RAWBERRIES—Extra Standard Syrup No. I Io 
“ Med. No. 2.. go Standard Water 5 25 
“ Soaked No. 2.. 62 
Red Kidney Improved No. 2.. 
“ Standard 65 CANNED FISH. 
BEETS—Fancy Small, Whole 155 
Medium NO. 3... I 05 OVSTERS—Standard § 02, NO. 65 
CORN—Country Gentleman go 95 8 oz. No. 2 1 35 
HOMINY—Fancy Inside Enameled Cans BBO. 65 70 Flat I 8e 
‘Sweets 4Sieve) No. 2....... 7° go SHRIMP—Wet or Dry No. 1 2 20 
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NEW YORK CANNED GOODS MARKET. 


8 1 Cort dence, 
(Reported by Specia’ esponde: ) 


Maine, No. 10 Standards 2 30 2,40 
APRICOTS—California Standards 160 1 65 
Bay 280 3 00 
No. 3 Tipe. 250 2 60 
BRANB—No. 2 Lima 95 I 25 
, No. 3 67% 82% 
CORN—No. 2 New 80 85 
LOBSTER—Picnic 2 65 
I 35 I 40 
PEACHES—2% I 20 I 25 
2% Extra Standard, California Pee 
Southern Standard I 50 
I 50 1 60 
PEAS—No. Early Extra 95 I 05 
ifted 82% 85 
2 ac Seconds 62% 65 
PINEAPPLES—X 75 1 80 
Grated, 2 lbs I 50 I 75 
ba Standard, 2 lbs I 30 I 35 
Gallon, Pie Grated 210. 235 
Singapore, Preserved— 
as 3 00 
Hawaiian Sliced— 
2 195 200 
SALMON— Columbia River talls, 1-Ib....... 185 200 
ae I 17% 
Alaska Red, talls, I 55 
a Medium Red, talis, 1 I 32% Vv 
Chums, talls, I- 
e Sockeye, flats, 1-lb 1 85 
 talls, 1-Ib 1 65 
flats, % 115 
~ Alaska Pink, talls, 80 
Cohoes, tails, 1-lb 32% 
0s Cohoes, flats, 1-lb T 42% 
SUCCOTASH—Maine I 10 
Southern......... 85 87% 
SWEET POTATOES, 75 77% 
TOMATORS—No 2 Standard Maryland hikcialesaseisscioniebeaa’ 52% 55 
CANNERS’ METALS. 
PIG TIN. 
sto1ctons 1 to4 tons 
PIG LEAD. 
SOLDER 
%x% 9xIOo 8x10 
TIN PLATES. F. 0. B. MILL. 
I C., 14x20, 107 lbs. Bessemer Steel.......... a 
I 14x20, 100 lbs. Bessemer Steel......... 
I C., 22x27, 90 lbs. Bessemer Steel...... 
IC, 1934x27, 95 lbs. Bessemer Steel... 6 75 


REGULAR AND SANITARY CANS 


F. O. B. SHIPPING POINT. 
X. C. means Extra Coated tin plate. 


AMERICAN CAN CO. 


No. 1 cans, 1% inch opening................ccccccesseeeees $8.75 $9.10 per M 


Solder Hemmed Caps, per thousand: 


1% or 1% inch, 75¢.; 
2 7-16, $1.40. 


2 1-16. $1.10; 


WHEELING CAN CO. 


Coke. 
No. 1 Cans, 13% inch opening..................ce000- $ 8.75 £ 9.10 per M. 


Solder Hemmed Caps, per thousand, 1% inch, 75¢; 2 1-16 inch, $1.10; 
2 7-16 inch, $1.40. 


CONTINENTAL CAN CO. 
The Continental Can Company requests that we withdraw their quo 


tations on cans, and advise that they will be pleased to quote frices to all 
interested upon application at their various offices. 


SOUTHERN CAN CO. 


Prices of Solde:1 Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, $1.40. 


VIRGINIA CAN CO. 


oe 3 
For immediate delivery; usual differences fer other size openings. 


Solder Hemmed Caps, 75c., $1.10, and $1.40 per thousand, according to 
size. 


UNITED STATES CAN CO. 


No.1 Cans, 13% inch $8.75 ) 


Usual differences for other size openings. Solder Hemmed Caps, 75c., 
$1.10, and $t 40 per thousand, according to size 
SANITARY CANS. 


- SANITARY CAN CO. 


DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL PLATES. 


NO. $10.75 $13.75 .40 
19,00 23.00 75 
Terms: f.o. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 


STANDARD SIZES OF CANS. 


DIAMETER. HR&IGE* 
211/16 in. 4 in, 
No. 25 California 4 in, 4% in 
No. 10 Cans (Gallon)............... 6% in. 6% in 


; 
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WHILE YOU THINK ABOUT IT 


SEND FOR = 


AS AN ASSURANCE THAT YOUR GOODS ARE FREE FROM SPOILS AND RECLAMATIONS 


ALL THERE PRICE, 


THE TRADE, 


BALTIMORE, : MARYLAND. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 
OrFiczE: ST. PAUL anp BALTIMORE STREETS. 


President, JOHN S. G1BBs, JR. Vice-President, ALBERT T. MyER, 
Treasurer, LEANDER LANGRALL. Secretary, W. F. ASsav. 
Executive Committee: Gno. T. E.C Waite 4H. S. OREM 
Arbitration Commitice: E.C. WHITE H. A. WAIDNER WM. GRECHT 
B. HAMBURGER, C. J. SCHENKEL 
Committee on Commerce: RuFus M. Gipss C.J. BRooKs J. A. SCHALL 
Louis GREBB W. E ROBINSON 
Committee on Legislation: T. PHILLIPS F. A. TORSCH 
L. L. LORD H. P. STRASBAUGH 
Hospitality Committee: T.J. MEEHAN H.W.KreExBs_ E, H. MILLER 
Brokers commas? F. A. TorscH WM. GRECHT JAS. H. BRADY 
Counsel: A. SoPER Chemist: CHAS GLASER 


Patents and Trade Marks 
FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 
Alttorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. ¢. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh,. Jr 


J. D. BLAKEMORE & COMPANY, 


Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON co. 


31 South Frederick St., 


Baltimore, Ma. 


WAXED PAPER CIRCLES and DISCS 


ALL SIZES AND OF EVERY DESCRIPTION 
WRITE FOR SAMPLES AND PRICES 


NATIONAL WAX AND PAPER MFG. CO. 
199-201 FRANKLIN ST.,— NEW YORK 


ESTABLISHED ED STANDARDS. 


All Goods to Comply W With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 
oe “6 Tri- State 4 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
Stipulations. 5 per cent of shipment considered fair 

average for testing. 

No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 

No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 

selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 

No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 

No. 10 Standard—Gross wt. 118 oz. and 64 0z. average ripe 

tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and »ractically free from silk, cob and husk. 
Standard—Cans well filled; minimum wt. 23 oz. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says “poe 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ Asso. 
‘‘ Indiana 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 


Grading for size—Petis Pois or size No. 1...... Seive 18-64ths 
Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or ‘* 22-64ths 
June or ** 24-64th 
Marrowfat or ‘‘ No. 5...... 


KRAUT Standard, as adopted by National Kraut Packers’ Asso, 
‘* Indiana Canners’ Asso.* 
No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 
*This Association says, 4%-inch screen and ‘‘reasonably 


cut.”’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except %4-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
‘ white corn, and to contain not more than 
5 per cent of black tips. 

No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
44-inch from top of can; 2 per cent black tips; pre- 

pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U.S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per -ent 
of milk fat. 
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Continental Can Co. 


BIRECTORS 


T. G. CRANWELL, PREsrT. 

A. W. NORTON, VICE-PREsrT. 
F. P. ASSMANN, Stc. TREAS 
dé. ©. TALIAFERRO. 

8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


We are very much indebted to you for the liberal volume of 
business now on our books for delivery during the season of 1910, 
and we want to assure you of our appreciation of your confidence and 
good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree of care 
and attention to all details of manufacture, shipments and general 
service, which we are proud to say has marked our relations with 
you in the past. 

Our Open-top Cans will be made at our factory at Canons- 
burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used 
them. 

Our automatic screw-feed Closing Machine will have many 
minor though very useful improvements this year, and will give 
even better satisfaction than before. 


Awaiting your future commands, we remain, 


Yours very truly, 
CONTINENTAL CAN CO. 


Tuos. G. CRANWELL, 


President. 


FACTORIES 
CHICAGO 
SYRACUSE 
BALTIMORE 
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